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My Pinterest Story 

When I first signed up for Pinterest in 2012, I set up a personal account and used 

the program for the pure sense of the word fun. I mean, who didn't get that initial 

feeling of  "Holy crap! How cool is this thing?" when you first logged on? 

As I continued to pin a few of my favorite things, I started dropping in some blog 

post pins into one of the business boards I set up. Every month, I would check my 

Google Analytics and every time I'd check my stats, I'd see clicks coming from 

Pinterest.  

Within six months, Pinterest quickly beat out Facebook and Twitter 

as my top traffic referral site. 

I was just pinning for fun at that time. I didn't have a Pinterest marketing plan or 

a pinning strategy worked out. I didn't even have a business account! 

When I hit my first 1,000 followers, I realized that it was time to get serious about 

how I was using Pinterest. My site traffic was growing as a direct result of posting 

on this visual site and I could easily see the potential that this powerful social 

program could do for my small business. 

Let's Be Honest 

There's a ton of people writing about Pinterest to give you tips and tricks to grow 

your Pinterest followers. And I know, because I read the articles and tried out 

almost every bit of advice I could find. 

I kept detailed notes and tracked what worked and tweaked the best of the 

pinning recommendations to fit my schedule. I kept working and changing and 

shifting my Pinterest strategy until the day came that I finally hit 10,000 

Pinterest Followers.  
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Please keep in mind the steps I’m going to share with you in How I Grew My 

Pinterest Account to over 10,000 Followers build on each other. Each 

little piece of this Pinterest puzzle I discovered added to my growth in this visual 

social site.  

Take your time to work through these steps. Work at your own pace and know 

that it took me months to figure out a pinning routine that worked with my 

schedule. 

My 10,000 Pinterest followers didn't happen overnight or even in just 

a few short months.  

It happened because these steps I discovered worked. I used this 

process to create my Pinterest strategy and I follow these steps every 

week.  

And now I want to share it with you! 
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Step #1:  Optimize Your Pinterest Profile 

Your profile is more than just a place for you to upload your photo and add in a 

link to your website. It’s the first place Pinners will check to learn more about you 

and why they should follow your account.  

Let’s go through each part of your profile to optimize your account so more 

Pinners can find and follow you.  

Before we even begin to go through all the pieces and parts of your profile, let’s 

make sure that we’re all on the same page and that you have a Pinterest Business 

account.  

If you still have a personal account with Pinterest, go this link and convert your 

personal account to a Business account: 

https://www.pinterest.com/business/convert/ 

This will ensure that you have access to all the features that we’ll review in this 

Pinterest strategy ebook.  

All of the sections I’ll review can be found in Edit Settings. You’ll find this in a 

drop down list when you click on the gear icon on the main page of your Pinterest 

account.  

 

https://www.pinterest.com/business/convert/
https://www.pinterest.com/business/convert/
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1. Search Privacy 

You’ll see this part right after your Contact Name. You have the option to 

click on Yes or No – you want to make sure that your profile is set to NO in 

the privacy settings.  

I realize this might sound odd like I’m asking you to make your profile 

private but really, it’s just the opposite. When you say NO to the Search 

Privacy { meaning I don’t want my account to be private }, this allows 

Pinterest to add to your profile and boards to be added to Google’s search 

engines.   

Your profile and boards will now be included with the search results for 

your board’s topics. This means that people who aren’t even on Pinterest 

can run a search for your boards’ topics and your account can show up as a 

suggestion in a Google search.  

Next, let’s scroll down to the Profile section to update these sections of 

your profile.  

2. Your name  

Did you know that you have room for 37 characters in that space where 

you edit your name? Most people don’t and that’s why you see the majority 

of Pinterest accounts with just the Pinners name.  

In the section labeled Business Name, type in your name as well as the 

name of your business or blog.   
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If you don’t want to add in your business or blog name, you can also add in 

keywords to your Business Name section. Pinterest’s search allows us to 

search not just for pins or boards but for Pinners too.  

The targeted words you add to your profile name will help people who are 

looking for someone who do what you do to find you on Pinterest.  

Let me show you what I mean - When you go to my account, you’ll see the 

following:  

Penney Fox | Inner Social Media-ness 

People searching on Pinterest may not know my name { and most people 

actually spell it wrong, I have two e’s in my name } but if someone is 

looking for a Pinner who works with social media, guess whose account 

pops up? Yep, Penney with two e’s.  

3. Update your photo 

Your profile picture should be a photo of yourself, not your logo. And it 

should be just your smiling face that I see in that circle – not you with your 

baby or you and your dog.  

Pinners are connecting with YOU not the other members in your home, no 

matter how cute they are  

And to make sure that your image doesn’t cut off to show just the top of 

your head, size your photo with the Pinterest standard size of 165 x 165 px 

dimensions.  
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4. About You 

The About You section is a great place to show your personality. Telling me 

you’re a mom and small business owner just doesn’t cut it anymore to help 

you to stand out among the millions of other Pinners.  

Be creative about telling us who you and what you do.  

5. Verify your website 

In the section called Website, you’ll type in your website for your business 

or blog. If you don’t see a checkmark with the words ‘site confirmed’ next 

to it, you’ll need to follow these steps to get your website confirmed with 

Pinterest: https://help.pinterest.com/en/articles/confirm-your-website 

Confirming that you own your website will let Pinterest add your profile 

picture to any pin that’s connected to your site.  You’ll also get access to 

Pinterest’s analytics so you can monitor what’s happening with your 

account.   

To confirm your website, you need to be able to edit your website's HTML 

code. If you’re technology-challenged like me, you should probably contact 

your web person for some help.  

I sent this link to my programmer and he had this verified for me in about 

10 minutes. The whole process is not hard if you know what you’re doing: 

https://help.pinterest.com/en/articles/confirm-your-website 

After you’ve made all these changes – don’t forget to hit the save button so 

you can add all your changes to your Pinterest profile account.  

 

https://help.pinterest.com/en/articles/confirm-your-website
https://help.pinterest.com/en/articles/confirm-your-website
https://help.pinterest.com/en/articles/confirm-your-website
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Step #2: Find and Use Quality Images 

The first rule of being successful on Pinterest is to create amazing images. It’s all 

about creating those engaging pins that grab our attention in that crowded 

Pinterest feed. 

 

And if you’ve been on Pinterest for more than a month, you get that. You’ve seen 

those pins that caught your attention enough to make you click to learn more 

about the story that image was telling.  

 

So if you’re not a professional photographer or graphic designer { which most of 

us are not! }, where do you find these fabulous images to use for your Pinterest 

pins?  

 

You can start with the paid image sites like iStockphoto or Shutterstock. These 

sites are pretty simple – you find your image, pay for the rights to use it and then 

download it right to your computer.  

 

These sites have great options for almost everything that you’re looking for but 

after a while, paying for an image every time you post a blog can really add up to 

an expense you may not want to pay every month.  
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Where can a blogger or solopreneur go to find quality images like the ones we see 

in the paid sites for FREE?  

 

It’s more than just running a Google search for a list of sites with free images you 

can download. Some want you to create an account and some will let you 

download the image but you need to give the photographer an image credit in 

your blog post. And some will only let you use the image but you can’t edit it to 

even add in your blog post title and your website address.   

 

It can be confusing unless you understand how this whole thing works. Basically, 

the first step to finding free quality images is understanding what copyright is 

and which categories you can use to download and edit free images.  

 

If you’re not familiar with how this works, here’s a brief overview:  

 

Public domain - Images in the public domain are photos whose copyrights have 

expired or whose creators have relinquished all rights to the works. These are free 

for personal or commercial use.  

 

There is only one exception to the "free for all use" policy for public domain 

photos: If you're using an image of a recognizable person, you may need to get his 

or her permission to use the photo. Some sites offering such photos will already 

have obtained a model release, so if in doubt, consult the license agreement that 

comes with the image. 

 

Creative Commons - Photographers who license their images under Creative 

Commons (CC) can choose how their images will be used by specifying a 

particular CC license.  
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Make sure you read the Creative Commons license information to ensure that 

you’re able to edit the images that you’ve downloaded and if you’re not required 

to add in a photo credit.  

 

Creating ‘eye-catching’ images is more than just me telling you to create pins that 

are sized 735 x 1102  { the best size to optimize your pins }. It’s about using 

quality images that evoke an emotion to make other Pinners want to click on the 

pin to learn more about what you’re sharing.  

 

Sites to Find Free Quality Images  

Below is a list of sites where you can find 100% free images to use for your 

Pinterest pins. All of these sites offer photos under the Public Domain or the 

Creative Commons license – which means no photo credit is required to use these 

photos to create your images and you’re also able to edit the image to include any 

text you want to add into your Pinterest pin.  

 

Unsplash.com – this is my favorite ‘first-place-I go’ site when I’m creating my 

Pinterest pins. One BIG thing I’ve noticed about this site is that more and more 

people have discovered Unsplash and on several occasions, I’ve seen other pins 

with the same exact image that I’ve used.  

 

When I do use this site, I try to dig deep into their archives which sometimes 

means scrolling all the way down to the very bottom of the site.  

 

MorgueFile.com – I’ve been able to find really unique photos in this site and I 

hardly ever see duplicate versions of Morguefile images in the Pinterest feed.  

 

This site has an awesome search feature and if you click on the key words link in 

the search, it’ll help you dig even deeper into their archives and find an image 

that will match up to the story you want to share with your pin.  
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Pixabay.com – this huge library of images has a great search feature so you can 

find exactly what you’re looking for by just typing in a few key words.  

 

Foodiesfeed.com – beautiful images of food and food related photos.  

 

DeathtotheStockPhoto.com – you do need to sign up for an account to get 

access to these fantastic images but once you do, Death to Stock Photo will send 

you unique photos to your inbox once a month that you can use for free and 

easily edit.  

 

Publicdomainarchive.com – this site gets new photos every week so you 

always have new choices to view and the Public Domain Archive has a Vintage 

section if you ever want to go really Old School with your pins.  

 

Gratisography.com – for the quirky and those moments when you want your 

pin to just the push the boundary into weirdness.  

 

Skitterphoto.com – an interesting mix of landscapes, people, transportation 

and urban life.  

 

Pexels.com – a searchable database of amazing images of everything from 

laptops to red doors. 
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Step #3: How to Create Branded Images  

In the last couple of years, there's been a rise in social media networks 

highlighting visual content.  

 

Personally, I love it. I think it makes marketing more engaging and quite 

honestly, less boring than a bunch of words telling me that I need to buy 

something. Show me a funny picture of a dog trying to use your product and 

you've got my attention. 

 

And I'm not the only one.  

 

A study conducted by an online marketing program Shareaholic found that the 

visual site Pinterest drives more sales and web traffic than Google+, YouTube and 

LinkedIn COMBINED. They discovered that people are more willing to click on 

that 'pay for it here' button if they saw how they could use that something in their 

own lives. 

 

It really comes to down to this: the majority of us are visual learners. When given 

a choice between reading a 10 page product guidebook or looking at a how-to-do-

this picture, most people will take the graphic and then spend an hour trying to 

figure out which one is Part A and where is Slot C. That's just how our minds 

work. 

 



 

 

Page | 13                                                                              ©2016, innersocialmedianess.com 

 

 

For you to grow your Pinterest account, spend some time assessing the images 

you use on Pinterest to promote your business or blog. Are you making images 

with your logo and some text on a matching color background?  

 

Trust me, you're not connecting your stuff to anyone on Pinterest by showing us 

what your logo looks like. 

 

If this is how you’ve been creating your images, it’s time to start thinking about 

working on your blog’s visual branding strategy.   

 

Don’t worry if you don’t have creative skills or understand how to use Photoshop. 

Creating a visual branding strategy for your business isn’t as hard as it sounds.  

 

Developing your visual branding is really just about having a consistent look that 

includes the same colors, fonts and the overall graphic style of your pins.  It's 

creating that moment when Pinners see your blog images in their Pinterest feed 

and they just know by looking at it, that message is from your business or blog. 

 

Take a look at some examples of branded images that I’ve found on Pinterest:  
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You can instantly see the branding in each of these pins – the font style, the 

colors and even the images they use in the background.  

 

If you’ve seen any of these pins from these Pinners in your feed, you totally get 

the idea of branded images. You may have always loved the look and feel of their 

pins. And you’ve probably wondered how they came up with these branded 

designs.  

 

You may even be thinking, “I can’t make something like that – I’m not a graphic 

designer. How am I going to make branded images like these?”  

 

You don’t have to be a professional graphic person or have an expensive program 

like Photoshop on your computer to create your own visual branding strategy.  

Just use these simple steps and then log on to a free image editing program like 

Canva or Picmonkey and you’ll see how easy it is for you to create your own 

branded images.  

 

Step 1: Choose Your Colors 

 

Choosing the right colors for your images is more than just picking out your 

favorite colors and adding them into your graphics. Your colors should be 

consistent with the look and feel of your site. You don't always have to use the 

exact color on your site but you should strive to use complimentary colors.  

 

The easiest way to start this process is to create a 3-color palette.  

 

You'll have a primary color, secondary color and then an accent color. Once 

you've established your 3-color choices, you can grow your color palette with 

more complimentary colors.  
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Choosing your first two colors 

When choosing your first two colors, your 

best option is to pick colors that are located 

next to each other on the color wheel.  

 

Choosing colors that are a step or two over 

from each other will automatically blend 

well together. The colors you choose should 

also be on the same “ring” or within a ring or 

two from each other. 

 

Next, you’ll choose an accent color. 

This is the third color in your palette. The one that will make your images 'pop' 

and one of best ways to customize your look. You can find the accent color 

by finding the color that’s on the OPPOSITE side of the color wheel as 

your first two colors.  

 

Think about your accent color like this - it will be the color that you'll use to 

emphasize something in your images like a call-to-action button or the sale price.  

This color should be brighter or darker, meaning the ones that are closer to the 

middle section of the color wheel.  

 

To get a closer look at this color wheel, go to this site: 

http://www.realcolorwheel.com/colorwheel.htm 

 

Step 2: Choosing Your Fonts 
 
Your font choice does more than just help you add copy to your images. Just like 

with color choices, the right fonts can help you create a consistent look with your 

brand.  

 

http://www.realcolorwheel.com/colorwheel.htm
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Where to Start 

First let's review the different font styles and then we'll get into the best options 

to pair them in your images. 

 

1. Serif  - A serif is the term for the short lines on the ends of letters. These fonts 

are easy to read and good choices for online images.  

Examples of Serif fonts:   Georgia, Times New Roman  

 

2. Sans Serif  - Since the word “sans” means without, the sans serifs are 

typefaces without the serifs at the ends of the strokes.  

Examples of Sans Serif fonts: Arial Black, Tahoma 

 

3. Script - Script is pretty much what it sounds like, handwritten lettering – like 

calligraphy or cursive.  

 

4. Decorative  - These are those fonts that are fun, quirky and can help you 

customize your images with your brand.  

 

How to use your font choice 

Before you spend anytime downloading a bunch of fonts and testing them out, 

make sure your font choice is easily read. Try to avoid overly decorative fonts, 

shadowed or 3D fonts because your text will look wonky and hard to read.  

Font Pairing: Opposites Attract 

If you decide to use more than one font { and most of us do }, you’ll want the 

second font to work with the first one. For the purposes of this process, we'll work 

with pairing just two fonts.  
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SERIF: If you have a Serif font, it can be paired with 

any of the other font families. Don’t pair it with 

another serif. (The exception is you can pair it with 

itself and make it italicized or bold.)  

 

 

 

 

SANS SERIF: This font can be paired with any of the 

other font families. Don’t pair it with another sans 

serif. (The exception is you can pair it with itself and 

make it italicized or bold.)  

 

 

 

SCRIPT: This font pairs with serif or san serif but 

NOT decorative.  

 

 

 

 

DECORATIVE: This font only pairs with serif or san 

serifs, not scripts.  
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Let’s spend a little time creating your color palette. And remember, this is just a 

place to start creating your total color palette for your images. You're not married 

to anything - you can always make changes along the way! 

 

If you get stuck about where to start with your color palette, take a look at these 

sites. Both have tons of color palette ideas for you to click through to get some 

ideas: 

http://www.colourlovers.com/browse 

http://design-seeds.com/ 

 

You can also do a little research online. Think about a website design that 

really connected with you. It doesn’t have to be someone who does what 

you do – it just has to be a color combo that caught your attention.  

 

Write out your notes about web site color combos you’ve found and work 

through your ideas about your 3-color choices:  

 

 

 

 

 

 

http://www.colourlovers.com/browse
http://design-seeds.com/
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Color Combo ideas:  

(primary color + secondary color + accent color) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

And what about your font? Write out your notes about font combos 

and work through your ideas about your font choices:  

 

 

 

 

 

 

 

 



 

 

Page | 20                                                                              ©2016, innersocialmedianess.com 

 

 

 

 

Step #4: How to Optimize Your Boards 
 

When it comes to reaching more people on Pinterest, your boards are the first 

place you should spend your time when you're trying to grow your Pinterest 

traffic. 

 

Personally, I love the idea that Pinterest allows us to follow boards of the topics 

that we want to learn more about. It makes the content in our Pinterest feeds 

focused on what we love and what we want to learn more about, read and see. 

 

Think about it like this – let’s say I clicked the Like button on your Facebook fan 

page to learn about this amazing information on a topic that interests me. Every 

week, you do ten Facebook posts and out of those ten posts, two of them are the 

ones that I want to see in my Facebook feed.  

 

Your ten Facebook posts are a variety of topics about this and that which you mix 

in with my interested topic. I really don’t want to know about the This and That 

so I have to wade through the other stuff until the posts about my topics come up 

in my feed.  

 

I’m really only interested in seeing two of your ten posts but to see those two 

updates, I have to see all the other eight posts about the This and That.  
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And if I’m really diligent and go to your fan page, I’ll see my two posts but most 

likely { and knowing how Facebook works }, your updates will stop showing up in 

my feed because I can’t always find my two topic posts and I’ve stopped engaging 

with your fan page.  

 

But with Pinterest, it’s a completely different experience!  

 

I go to your account, look at your ten boards, click the Follow button on those two 

topics that interest me and you’ve gained a follower.  

 

I get to see what I want to learn more about, you get a new follower ---  

it’s a win-win for both of us.  

 

And quite honestly, I don’t know the exact algorithm about how this works but 

when you get enough people following your boards, your board followers get 

counted towards your overall follower number.  

 

So now let’s review how you’ll be able to use your Pinterest boards to help you 

grow your followers ….  

 

If there’s anything that you remember from this Pinterest strategy 

ebook, it should be this: When it comes to optimizing your boards to 

reach more people, the most important thing I want you to learn is to 

view each of your pinboards as its own destination.  

 

As you’re adding new boards or building on the ones that you already have, ask 

yourself these questions, “Why would someone want to follow this board?’ and 

“What makes my board different than the other boards with the same topic?”  
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What type of content will I be pinning to my boards? 

 

Spend a few minutes brainstorming some ideas about what you can pin to turn 

your boards into a resource more people will want to follow.   
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After you’ve come up with some ideas about what to pin, follow these steps for 

your pinboards and you should start to see your followers increase.  

 

{ please note: Tips #1, #2 and #6 are for using Pinterest on your 

computer! The mobile layout for your boards is set up completely different 

without board covers and the order of your boards can’t be changed. Your boards 

are listed in the order of the LAST board that you pinned your content to. }  

  

1. Move your top boards to the first two rows.  

Think about which boards represent who you are and what you do. And move the 

most important ones to the center.  

 

Our eyes are trained to read left to right and for most people, the first thing they'll 

see are your boards right in the center and then move to the right and then to the 

left. 

 

And rearrange them seasonally and for holidays. If it’s spring time, make it easy 

for me to find your spring recipe board or gardening tools board and move those 

Christmas decorating boards lower towards the bottom.  

 

2. Make sure you have at least 10 pins in your board or you'll see 

empty spaces.  

An incomplete board won't get people to follow you so if one of the boards you're 

moving to the top has only 2 - 3 pins, spend some time filling up that board with 

relevant content. 

 

3. Naming your boards  

While it might sound like a great idea to be creative with your board names, if 

you’re using a name that I don’t know or understand, I can’t find you.  
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Think of it this way – what words would someone use to run a search on 

Pinterest? Use those key-word rich words to name your boards and you have a 

better chance to coming up in a Pinterest search.  

 

4. Add a category to your boards 

If you don’t set a category for your boards, Pinterest will set them as Other by 

default. In the world of Pinterest’s search, this is like calling your boards 

Uncategorized.  

 

When you add a category to each of your boards, your boards will come up in a 

Pinterest search for that specific category. At this point, Pinterest doesn't have a 

category for everything so try to get as close as you can to the topic of your board. 

 

5.  Use your board descriptions 

When you click on the Edit Board area, you’ll see a place to add in a description 

about the board's topics so use it! 

 

Let people know what they can find on your board and the types of pins you'll be 

adding. Plus, those descriptive words will help others find your boards when they 

run a search for something that you're pinning. 

 

6. Don't forget the cover image 

Whether you’re using matching board covers or something that you’ve pinned to 

the board, use an eye-catching image or something with cool text on it to 

represent your board's cover.  

 

To set your board's cover, click the Edit Board button and then look for the 

button that says Change Cover.  Click on that button and use the arrows to search 

through your images that you've already pinned to that board.  
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You're able to move the image around to make sure a certain word or part of an 

image is locked in place. Hit save when you're happy with the new cover. 

 

7. Create a Blog or Business Board  

We will get into more details later when we get into the Pinterest strategy that I 

use about WHY this board is so important to help your grow your Pinterest 

traffic. For now, I want to make sure that you have a specific board set up that 

has the same name as your blog, business or a key-word rich title.  

 

This is the board where you’ll pin your blog posts and any new content that you 

want to share like products you’re selling, programs your launching or free 

downloadable ebooks you’re using to grow your email list.  

 

Once you’ve set this board up, move it up the top row of your boards and place it 

in a prominent place in the middle of the first row.  

 

8. Embed a Pinterest board on your website  

If the theme of your Wordpress site allows you to add widgets to your sidebar, 

you can add your Blog/Business board or any of your other top boards to your 

website.  

 

And guess what? There’s no plugin or programming needed!   

 

Just follow these simple steps: 

1. Go to the board you want to embed in your site.  

2. Click on the three dots and then click Make a Widget 

(see example below) 
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3. A pop-up window will appear that looks like this: 

 

 

4. Take this text coding and add your usual steps to create a sidebar widget in 

your Wordpress site.  
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Step #5: How to Pin with Pinterest’s Smart Feed 

If there’s anything that we know about Pinterest is that it’s NOT like any other 

social media program. You can’t use your Facebook content plan, schedule your 

images at four different times of day and then say, “Pinterest stuff done for this 

week – check!”  

And unlike Twitter, we can no longer see the pins of the people we’re following in 

real time. Let’s say that you and I are following each other or at least we’re 

following several of each other’s boards.  We both just settled in at 9pm with our 

favorite beverage and opened our Pinterest app for an hour { or more! } for some 

serious pinning.  

It would make sense that since we’re following each other and pinning at the 

same time, it would mean that we’re seeing each other’s pins coming down the 

Pinterest home page. I would see your recipe for double chocolate cupcakes and 

you would see my latest blog post about how to get more done in less time.  

But this visual social site just doesn’t work that way – at least not anymore.  

What’s so different about Pinterest?  

Just like all the other social sites, Pinterest’s techy folks messed with the original 

programming and set up something they like to call Pinterest Smart Feed.  

 



 

 

Page | 28                                                                              ©2016, innersocialmedianess.com 

 

 

I’m not sure if it was because Pinterest was planning to launch options for 

business accounts to buy ads in Pinterest or if they were trying to enhance our 

pinning experience { as if spending hours decorating our dream homes weren’t 

enough to keep us happy! }.  

 

Whatever the reason was, Pinterest changed the way we see our home feed when 

we first log into the site. This change in how we use Pinterest is directly 

connected to their Smart Feed programming.  

 

Let’s start from the beginning – what is Pinterest’s Smart Feed? 

Basically Pinterest assigns a score or a ranking to each pin that gets uploaded to 

the social site.  

 

The Smart Feed ranking is based on these three factors:  

 The quality of your pin’s image 

 The quality of the source or website link that’s connected to the pin 

 Interests you’re following 

  

Then Pinterest uses the pin’s rankings combines it with your interests { the type 

of content you pin } and pops them into your home feed.  

 

The order of when the pins are uploaded to the site no longer makes a difference 

in what you see when you log on for your next pinning session.  

 

Pinterest now shows you the images that rank highest in their Smart Feed three-

factor criteria.  And then they drop in a feature called Related Pins based on your 

interests and what content they believe you want to see in your home feed.  

 

And this is what we see when click on that red Pinterest app and start scrolling 

through the pins in our home feed.  
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How to outsmart Pinterest’s Smart Feed  

One of the biggest changes that came with Smart Feed is that our pins are 

“weighted” by two different factors: the number of repins the pin has and how 

active is the Pinner who originally pinned the image.  

 

We know from the Related Pins feature that Pinterest is monitoring our activity 

to determine our interests – not in a creepy stalking way but they’re watching 

how frequently we’re pinning, the content that we’re pining and the quality of the 

pins that we’re sharing.  

 

Pinterest has become so much more than just posting an engaging image. It’s 

about what you’re pinning, the content you’re repinning to your boards and how 

often you’re pinning  - basically, how you’re using Pinterest.  

 

It’s really pretty simple when you break it down to this: 

Pinterest wants us to use Pinterest, not just drop in an image and leave. They 

want us to spend time clicking on pins in our Pinterest feed. They want us to do 

research for things we want to buy in their guided search feature, which is 

becoming pretty close to a Google search.  

 

They want us to use Pinterest for the reason that they created the site – to 

discover what interests us and to save those ideas to help us dream, plan and take 

action.  

 

Here’s a few things you can do to make sure that you’re not causing your pins to 

get a low-scoring ranking:  

 Don’t just add in the blog post title to your pin description. Craft your pin’s 

copy with key words and enough information to describe the content of 

your post to encourage more frequent click-throughs to your site.  
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 Using a Pinterest scheduler can certainly help to make sure that your pins 

are posted when you’re busy BUT don’t let that be the only way you’re 

using Pinterest. Try to log into the program at least 4 times a week to 

manually repin quality content.  

 Click on the links you’re sharing. Just because the image is beautiful, it 

doesn’t mean that it’s connected to a legitimate website. Sharing content 

connected to spam sites is a sure way to lower your ranking.  

 Spend some time every week repinning from your Pinterest home feed. It 

doesn’t help your score to just drop in your blog posts and run on to your 

next social hit. If you’re short on time to really get into Pinterest, try 

repinning at least 5 - 8 pins to your boards. Any activity, no matter how 

small, will only add to increase your ranking.  

The Big Debate: To Delete or Not Delete Your Pins 

When most of us first started using Pinterest, we pinned so much content that it 

felt like we were going to pin everything on the Internet.  

It was simple logic that we used on the other social networks – the more I pin, the 

more content I add to the program. And the more pins I repin, the more it 

increases my chances of new people finding me.  

That logic makes sense if Pinterest was like the other social platforms but 

Pinterest is not like the other social kids on the playground. Pinterest has 

essentially built a huge fun house in the far back corner of the social media 

playground and we’ve all been invited to jump in the bouncy house, dig in the 

sandbox and slide down the swirly twirly brightly colored slide.  

It doesn’t work like the others because of how Smart Feed works.  

And that crazy pinning we did worked for us when Pinterest was just an 

invitation-only program but today? Not so much.  
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When I finally understood how Smart Feed works, I realized that all those pins I 

loaded up into my boards was actually bringing my Pinterest ranking down.  

It was time to start deleting my low pinned or no pinned content. 

I read a couple of posts about deleting your pins but it wasn’t until I started to do 

the work -- and yes, it is work, slow tedious work – that I really started to see an 

increase in my repins, my followers and the overall growth in my account.  

When you delete your pins that have low or no repin numbers, it helps your score 

ranking number. Remember Smart Feed isn’t just about the quality of the pins 

that you’re sharing but HOW you’re pinning on the site.  

If your account is filled with content with high repin numbers, Pinterest views 

your account as someone who ranks high in their guidelines. Then Pinterest uses 

their “weighted” scoring system to place your pins in a higher ranking score, thus 

sharing your content more often to your followers as well as people who aren’t 

already following you.  

Here’s a few tips to use for deleting your pins: 

 The easiest way to delete your pins is to use Pinterest’s feature called 

“Move Pins.” To find this, click on the board you want to clean up and click 

on Edit Board. You’ll see the button at the top to Move Pins. Click the 

button and start clicking on the checkmarks. This feature allows you to 

delete up to 50 pins in each session.  

 You can also use this technique to clean up any Group Boards that you 

manage BUT you can only do a 50 pin deletion session on the pins that 

YOU added to the board. Cleaning up your Group Boards will help the 

entire board’s ranking and help it get pulled into a search for your topic.  
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 At first, I just deleted the pins with no repins and 1 repin. It took a couple 

of weeks after I did a sweep of my top boards that I started to see my repin 

numbers go up. And now when I go in, I delete anything that is under 5 – 

10 repins, unless it’s some content that I really want to keep. 

 Don’t just go into your boards and starting deleting everything at once! If 

you delete too much too soon, Pinterest might flag your account for 

unusual behavior and quite possibly shut your account down. I usually 

delete about 100 pins in each session and try to do at least 3 -4 sessions a 

week.  

 As you’re going through your boards, you’ll start to get a clear picture of 

which boards are your top boards and the types of content that Pinners are 

interested in sharing. Knowing this information will help you grow your 

Pinterest account by understanding which boards to pin to and what 

content to pin.  

Just because you’re deleting pins doesn’t mean that you can’t keep pinning! Most 

of the top Pinners pin between 10 – 30 pins a day. And 30 pins is on the high end.  

With Pinterest’s Smart Feed, it’s not about pinning as much as you can to get 

more Pinners to follow you. It’s about pinning quality content and becoming a 

resource for other Pinners.  

And that’s how you’re going to get more followers and more people repinning 

your stuff.  

 

 



 

 

Page | 33                                                                              ©2016, innersocialmedianess.com 

 

 

 

 

Step #6: Optimize Your Pins for Smart Feed 
 

In the beginning of this Pinterest strategy ebook, we went over the basics of 

successful pins on Pinterest. First we reviewed where to find quality images to 

use for your Pinterest pins. And then we had a little visual fun with some tips 

about how to create your own branded images.  

 

In this step, I’m going to take your branded pins to the next level and show you 

how to get your pins found by people who aren’t already following you.  

 

If you’ve done any kind of SEO { search engine optimization } work on Google, 

then you’ve already got a head start to understanding this process. SEO on 

Pinterest is about doing a little research on keywords for your pins.  

 

And then adding those keywords into your pin’s description, not as a hashtag, but 

as part of the description sentences.  

 

The best way to start is to do some key word research on Pinterest and to use 

their Guided Search in search link at the top of the site.  
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Step 1: Search for Keywords 

When you start typing in your targeted keywords into a Pinterest search, 

Pinterest will suggest other keywords that Pinners have used in past searches.  

 

 

 

Take a look at these keyword options and see how you can add these words into 

the sentences { not hashtags! } of your pin description. Don’t go crazy trying to 

add in all the options, just add in the ones that make sense for your content.  

 

Why you need Rich Pins 

Another way to optimize your pins for Pinterest’s Smart Feed is to set up your 

account with Rich Pins.  

 

Rich pins are pretty simple to spot in your Pinterest feed. They’re the pins that 

include more information about the content you’re posting.  
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The extra information is located right on the pin itself and you don’t need to click 

on the link to learn more about the pin. And this information or data is what 

helps your pins show up in more keyword searches so that more Pinners can find 

your content.   

 

At this time, there are six types of rich pins that you use with Pinterest:  product, 

recipe, article, movie, place, and apps.  

 

You can only use one type of rich pin at a time so think carefully about 

which one you choose to use when you sign up for Rich Pins.   

 

Rich pins look like this: 
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Notice how the letters in the description are bold? If you don’t have Rich Pins for 

your content, then your content shows up with basic text.   

 

One of the biggest benefits of Rich pins is that when a Pinner clicks on the pin, 

the description { like you would see in a Google search } shows up in Pinterest. In 

case you didn’t know, that detailed descriptive information is what helps you gain 

more click-throughs in Google. You can only imagine how much this description 

helps when you’re reaching Pinners clicking on your pins! 

 

How do I Add Rich Pins to My Site? 

The instructions below are for Pinners with a Wordpress Site. IF you don’t own a 

Wordpress site, then please use this link to learn how to add the tags into your 

site – as well as to your Etsy site - to set up Rich pins: 

https://developers.pinterest.com/rich_pins_overview/ 

 

For those of you with a Wordpress site, follow these simple steps to get 

everything set up: 

 

Download the Yoast SEO Plugin 

Just a note here – if you’re not using a SEO plugin, this is a really awesome and 

easy plugin to use!  

 

When the Yoast plugin is active, look at the left hand side of your dashboard for 

the wrench with the words SEO on it, near the bottom. Click on that link and 

choose the Social tab option. 

 

In the Social tab section, click on the box that’s on the top right next to “add Open 

Graph meta data.” And BOOM – your site is set up for what they call Open Graph 

meta data.  

https://developers.pinterest.com/rich_pins_overview/
https://yoast.com/wordpress/plugins/seo/
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This is the tag information that Pinterest’s program looks for when they add the 

Rich pin details to your pin.  

 

 

 

Once you’ve done that step, the next thing you’ll do is to see if Pinterest 

recognizes your site. Go to this link in Pinterest where you’ll find the Rich Pin 

validator: https://developers.pinterest.com/rich_pins/validator/ 

 

To use the Rich Pin validator:  

Enter in a valid blog or site page into the box that looks like this: 

 

https://developers.pinterest.com/rich_pins/validator/
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Once you apply, you’ll receive an email confirming that your Rich Pin application 

has been approved. You should see Rich Pins appear within a week after you get 

your email.  

 

Now all you have to do is wait. I’ve heard different times from different people. It 

took me over 2 weeks and I had to follow up with the Pinterest Help Support staff 

but once I got approved, my Rich pins showed up in just a couple days. 

 

As a side note about Rich Pins: 

If you’re wondering about difference between product and article pins, here’s how 

this works:  

 

Product pins are for items you sell from your site. Article pins are for the posts or 

tutorials { even if you are selling from that post } you use for content on your site.   

 

Most of the pins from my site are my blog posts, so I signed up to use article Rich 

Pins.  
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Step #7: Getting on the Right Group Boards  
 

It seems like every week we hear something different about Group boards. One 

week, we’re told that they don’t help share your pins so stop pinning to them. 

Two weeks later, the news goes out that Group boards are the best place to get the 

most repins and we should all be pinning to them.  

 

So which is it? Are Group boards good for our Pinterest accounts or should we 

stop pinning to them?  

 

I’m not here to host the great Group board debate. I’m here to tell you that they 

work IF you work them the right way.  

 

I can honestly tell you that when I pin my best content to the right Group boards, 

my pins get shared, liked and added into the Pinterest feed of people who are not 

already following me. They work when you work it! 

 

Basically Group boards work like this: Let’s say you have 10 people pinning to a 

board and each person has 200 followers following this board { let’s hope those 

contributors have more than 200 followers but math is my weak point so let’s 

make this easy on me! } that means you have the potential to reach 2000 Pinners. 

You now have the opportunity to have your content connect with 2000 Pinners 

who aren’t already following you.  
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Now imagine contributing to a group board with thousands of Pinners pinning to 

the board. And even if you don’t get loads of repins, you’re still getting all that 

exposure to those Pinners who haven’t hit that follow button to your Pinterest 

account.  

 

How to find Group Boards 

Finding the right group boards take a bit of work but once you connect with the 

right one, the payoffs to your followers, repins and traffic to your site comes back 

to you tenfold.  

 

The biggest thing about making Group boards work for you is to make sure that 

the board’s content fits with your business or blog. Don’t join any Group board 

that’s out there just to be on a Group board. Remember, the Pinners following 

that board hit that Follow button for a reason – they want to know more about 

that board’s topic.  

 

So if you join a board that shares resources for dogs and your blog is about DIY 

tips and money saving ideas, then your content wouldn’t make sense in this 

board. And chances are, not too many Pinners will repin your content or even 

click on your links.  

 

The first place to start looking for group boards is a website called Pingroupie: 

http://pingroupie.com/ 

To find the group boards that make sense for your business or blog, do the 

following steps:  

 Use the "Title" or "Description" search bar and enter keywords related to 

your niche 

 Change the category, order, sorter from the drop down menus  

 Click "Filter" button  

 

http://pingroupie.com/
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Once you find a board that you’re interested in, click on the name of the board 

and it’ll take you straight to Pinterest to see the Group board.  

 

Pingroupie is a great directory but it doesn’t include all the Group boards in 

Pinterest. If you can’t find a Group board that makes sense for your business or 

blog, you’ll have to do a little research in Pinterest.  

 

Here’s an example of how to find Group boards: 

I used the search term of Travel Boards and clicked on the BOARDS button on 

the top to find boards. When you scan the boards that come up, look for grey 

image of a group of people in the corner. That little grey image will let you know 

it’s a Group board.  

 

 

Another option to find Group boards is to run a search for the top Pinners in your 

industry and check out their boards. Most likely your favorite Pinner will be a 

contributor to several Group boards so spend a little time clicking on their boards 

and see if any of these Group boards would make sense as a board for you to pin 

your content.  

 



 

 

Page | 42                                                                              ©2016, innersocialmedianess.com 

 

 

You’ve Found Some Boards … now what?  

Before you go through the steps { and there are quite a few hoops to jump 

through! }, spend a few minutes reviewing the Group board. The idea here is to 

pin to the right Group boards so use this assessment to determine if you want to 

join or not:  

 Look at the repin and like count on the pins in the board – the higher the 

number of repins and likes, the more likely that your pins will be repinned 

and liked. This has everything to do with the Smart Feed information I 

shared with you in Step 5.  

 Think back to what we reviewed in Step 6: How to Pin with Pinterest’s 

Smart Feed and see if those pins fall into the high-ranking category of 

pins. 

 Click on a few of the images – are they going to a website connected to the 

pin? Are most of the pins engaging images? Do they have key-word rich 

pin descriptions to help them get found?  

 And now ask yourself, does this board make sense for the content that I 

pin?  

 

How to Get Added to the Group Board 

Once you find a good Group board, the fun begins to get added to the board! 

There will be some boards where you’ll see an email address where you can 

request to be added to the board.  

 

But if the board owner hasn’t listed a way to contact them in the board 

description, you can find out WHO owns the board by looking at the board’s URL 

and look for the first Pinner’s profile picture in the list of Pinners who contribute 

to the board.  
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Take a look at this example from a board I joined:  

 

Once you figure out who the owner of the board is, you can leave the Pinner a 

message in the comment section of a pin that the person has added to the group 

board.  

 

A simple note that says, “I love your board! Can you please add me to contribute 

to your board?” works the best. And don’t forget to add in the email address you 

use with Pinterest! This is the easiest way for the Group board admin person to 

add you to the board.  

 

The last point I want to make about group boards is to make sure that you follow 

the guidelines of the Group board. If they say you can only pin once a day, don’t 

flood the Group board with 10 pins in one pinning session. If they tell you that 

you can’t self-promote, don’t pin your sales or promotional images.  

 

Remember, this is someone’s Group board and they set the rules. If you don’t 

follow their guidelines, they can remove you from the board as quick as they 

added you.  
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Step #8: What Content Should I Pin?   

 

Every time I teach a Pinterest workshop or work one-on-one with a coaching 

client, I always get asked this same question, “That’s really cool information you 

gave me about Pinterest but I’m still a little stuck, what should I be pinning?”  

 

Like everything else I do with Pinterest, I researched that answer. Some of the 

experts will tell you to pin the content that’s on your top boards. Other experts 

will give you a list of steps to check your Pinterest analytics and find out what 

interests your followers.  

 

If your followers are into cooking or doing things with their kids, they’ll suggest 

you set up boards to pin recipes or DIY craft projects. And then start pinning stuff 

to these boards so your followers will connect with you more and think to 

themselves, “Hey, she’s into Christmas decorating all year round like I am. I’m 

going to follow her other boards to see if we have even more stuff in common.”  

 

OK, so I get all that logic and reasoning. It makes sense as you’re using the 

expert’s advice when it comes to increasing your followers in social media.  

 

BUT – and this is a big huge honking BUT! – don’t forget the reason you signed 

up for Pinterest in the first place. It wasn’t to pretend that you like something just 

to get more people to follow your boards.  
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Remember that feeling you had when you first logged into this visual social site?  

You set up your account and started collecting the things you love. Or you 

discovered how to research ideas for a staycation in your hometown for Spring 

Break. Or maybe it was getting some ideas to make something quick and easy for 

those nights when you didn’t feel like cooking.  

 

Whatever your initial reason was for joining Pinterest, keep doing it. Keep 

pinning for yourself. It doesn’t hurt your Pinterest ranking if you have boards 

that show your personality.  

 

In my honest opinion, I think having personal boards where you can pin the 

things that you love can help you more than hurt your Pinterest score. I believe 

that when we have boards with things that interest us, we go into Pinterest more 

often to pin to those boards.  

 

Let me give you an example of what I’m talking about:  

I have a board called ‘Dreamboard for My 2016 Goals.’ I love pinning to this 

board! It’s full of motivational quotes and reminders of where I am in my life.  

I even add in monthly markers { I pin images that say “Hello January” or 

“Welcome March” } into my board so I can see what I was thinking about, dealing 

with or things I was overcoming at that time of the year.  

 

It’s a great way to document how my year is moving forward. It’s like a year-long 

vision board Pinterest style.  

 

The thing is – working on my Dreamboard has nothing to do with growing my 

business or generating traffic to my website. I do it for me. I do it because I love 

creating a view into my world and finding these quotes that remind me of where I 

am at that point in my life.  
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So if you love pinning recipes or planning birthday parties, do it! Pin what want, 

collect those images that make you happy because the irony of this is that the 

more you’re using Pinterest, the higher you’re being scored in Pinterest’s content 

guides. And the higher your score, the more your content will show up in 

Pinterest’s feeds to people who are not following you.  

 

But What About Finding Content to Grow Your Boards?  

So now you get the idea about pinning for the sake of just the pure enjoyment of 

pinning. But what can you do to find more content to help you grow the followers 

of your boards?  

 

Remember what we reviewed in Step 4 about optimizing your boards? If there’s 

anything that you learned from that detailed information, I hope that it’s this: 

It’s important for you to view each of your pinboards as its own 

destination.  

 

As you’re looking to grow the number of followers to your boards, think about 

these questions, “Why would someone want to follow this board?’ and “What 

makes my board different than the other boards with the same topic?”  

 

Think about the answers you came up with during your brainstorm session and 

the ideas you came up with to pin to your boards.  

 

Because it really comes down the content that you pin to that board. Your boards 

should be a resource to your followers. A place that if they’re not seeing your pins 

come through their feed, they click on your profile to see what you’ve been 

pinning.  
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There are two things that you can do right now to find great content to 

pin to your boards:  

 

1. Find new boards to follow: 

When you run a search in Pinterest, you can search for Pins, Pinners and 

Boards. Use specific key words in the search line on the top of the program 

and click on the Boards button.  

 

See the example below: 

 

 

2. Follow Topics:  

Previously called Interests, Topics is a feature that allows you to follow a 

specific topic and Pinterest will automatically set up your interests as a 

pinboard.  

 

To start following Topics, you can follow these pinboards on mobile as well 

as your desktop.  
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Personally, I find it easier to find new Topics on mobile by following these 

steps: 

 

Click on your Following button. You’ll see a list of the Boards, Pinners and 

an option to find Topics. To find Topics to follow, click on the Add button 

and then type in your key words for the Topic you’re looking for.  

 

Pinterest will pull up a pinboard with pins for your Topic. To follow the 

board, just click the Red Follow button. You’ll also get Related Topics as an 

option to follow as well.  

 

To find Topics on your desktop, click on the Categories button that’s 

located to the right of the search feature. Please keep in mind that these 

categories are pretty generic so you may have to click around the different 

categories to find your specific Topic.  

 

As an example – I was running a search for social media and I had to click 

on the Everything Category to find related Topics. I clicked on Digital 

Marketing to find this Topic: 
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After you’ve found and followed several content-rich boards and Topics 

that are connected to what you’re looking for, spend some time during 

each of your pinning sessions in your Topics boards to find new pins to 

add to your own boards.  

 

It may take a little time for these boards and Topics to show up in your 

Pinterest home feed. So for the first couple of weeks, you’ll need to click 

your Following button and go directly to these boards and Topics to find 

new content.  

 

The more you pin from these resources, the more Pinterest will see your 

interest in this content and will start adding these pins into your Pinterest 

feed. Eventually, you’ll see pins with the words Found In { name of Topic } 

and you’ll be able to click on your new content when you log into Pinterest.  
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Step #9: How to use Pinterest’s Promoted Pins   

 

When I launched my Pinterest strategy ebook "How I Grew My Pinterest 

Account to over 10,000 Followers,” I decided to give my marketing campaign a 

boost by trying out Pinterest’s Promoted Pins. I was already approved for 

Promoted Pins and I was curious to test this out and see how the whole thing 

worked. 

 

I've done a few Facebook Promoted Posts { and jumped through all those hoops 

just to figure out how to get my image approved! } so how hard could this be? I 

did a little research and found out it was ten times easier than setting up a 

Facebook Promoted Post or using the Power Editor!  

 

But that didn't surprise me - Pinterest's appeal has always been because it's 

simple and easy to understand how to use this social program. 

 

Easy to Follow Promoted Pinterest Steps:  

If you’ve thought about using Promoted Pins, follow these steps to set this up and 

you’ll see how easy it is to grow your Pinterest traffic: 

1. To use Promoted Posts, you’ll need your account to be a business account. 

If you haven’t done the steps yet from Step 1 about your profile, follow this 

link to get your business account: https://business.pinterest.com/en 

https://business.pinterest.com/en
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2. Next apply for access to Promoted Pins. You can apply here to get access to 

the Promoted Pins dashboard: https://ads.pinterest.com/ 

3. Once you’ve been approved { you’ll get an approval message from 

Pinterest }, pin your most awesome content to one of YOUR boards, not a 

Group board.  

4. Now it’s time to set up your Promoted Pin: 

 Go to your profile and click on the plus + image at the top of the 

screen.  

 Select Create an Ad and choose between either Boost Engagement 

or Get Traffic. I usually select the Get Traffic option.  

 Then you’ll create the name of your campaign and pick the pin you 

just uploaded.  

 Mouse over the Pinterest pin that you want to promote and click on 

that image to select it as the one you want to promote.  

 At this point, you’ll start adding in your details for your campaign 

and set up your audience.  

 The Maximum bid is the amount that you’re willing to pay for the 

click. I usually start off with a lower number like $0.10 - $0.20.  

 Then hit the promote button and start adding in your targeted key 

words.  

5. Last tip – don’t add in an end date to your campaign! Since Pinterest’s 

pins can last for months { or even years! }, Pinterest might not approve 

your campaign if add in an end date.  

 

How Does this Promoted Pins Stuff Really Work? 

Yeah, I had a lot of questions too. 

 

Even though the steps to set this up are super easy, I had a few more things to 

work through when I ran my Promoted Pins campaign.   

 

https://ads.pinterest.com/
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1. How long does it take for your pin to go from pending to running? 

It usually takes a day for my promoted pins to get approved. If it takes longer, 

that generally means that the pin has been denied. Pinterest will send you a 

message to let you know why it was not approved.  

 

For my first campaign, I had to send a message to Pinterest's Help section to kick 

this thing into action. Within a few hours of them responding to me, I saw 

something get processed through my bank { from the credit card number I set up 

with the Promoted Pin } and an hour after that, my data showed up in the 

dashboard. 

 

2.  What are the reasons why Pinterest didn’t accept the pin? 

Here are some of the reasons that your pins will get denied:  

 The link directed them to a real landing page, not a blog post. 

 There was a date associated with the mini course your pin is promoting. 

 The image or the pin description had the verbiage 'free' in them. 

 Promotional copy had phrases like '50% off,' '2 for the price of 1,' 'discount 

sale' or 'limited offer'. 

 Posting the actual price IN the image itself. 

 Using excessive symbols or hashtags in your pin description.  

 

3. Pinterest suggest to use 30 – 50 targeted key words with your 

campaign. How do you know what works and what doesn’t?  

I’ve done a lot of testing and run many searches on Pinterest to find the most 

applicable keywords for my services and content that are already being searched 

and added those to my campaign. After a few weeks it was easy to see which ones 

were getting the clicks and which ones weren't. 

 

After a month of running my pin, I'll go back in and delete the keywords that 

haven't gotten any clicks and add new ones I discovered.  
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My current campaigns all have about 35-40 keywords, most of which are 

variations of the main topic or more specific variations.  

 

For instance for my Pinterest strategy ebook, I used targeted words like 'Pinterest 

marketing’, ‘Pinterest for business’ and ‘Pinterest for bloggers'. 

 

When you're ready to tweak your campaign, go to the Promoted Pin dashboard 

and click on the specific pin campaign name. Then when you see the image of the 

pin next to campaign name, click on the image and you'll see the details of the 

keywords that you're using. This is the section where you can monitor what’s 

working with your keywords. 

 

Next, look for a link in the top right called "Edit Promoted Pin." That link will 

take you another screen where you'll be able to add keywords, delete the ones 

that aren't working or change your target audience specs. 

 

4. Do your results came in drips and drops or did you hit a point 

where it started to flow and your traffic grows exponentially?  

My pins got into the system pretty quickly, it took maybe a week or so. After that 

they'd start producing pretty steady clicks and conversions on a daily basis. 

 

There are definitely days that are a little slower but for the most part, my 

Pinterest traffic to my site has consistently grown.  
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Just look at these numbers after only two weeks of running the campaign: 

 

 

I can honestly say that my Pinterest strategy ebook Promoted Pin is not just 

growing my website traffic but it's filling up my email list with more qualified 

people. 

 

It was easy. The results came pretty quickly. In two weeks, I saw results!  From 

this point on, Promoted Pins will always be a part of any marketing campaign I 

run to promote my business. 

 

 

http://innersocialmedianess.com/wp-content/uploads/2015/07/my-promoted-pin-results.jpg
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Step #10: Creating Your Own Pinterest Strategy   
 

It’s finally here – it’s the time when I share with you the pinning strategy I do 

every day that helped me to grow my Pinterest followers to over 10,000 Pinners.  

 

Yes, I do this strategy EVERY day.  

 

And yes, I log into Pinterest almost every night but that has everything to do with 

the fact that I love Pinterest. I use this social site to research how to grow my 

business. I pin to collect articles to share on my other social sites.  

 

And quite honestly, I click on that red circle P app because I simply love how the 

whole site works and it makes me happy.  

{ Seriously, you can’t spell happiness without the word PIN in it! } 

 

OK, enough about me and my Pinterest addiction. Let’s get right into my 

Pinterest strategy and the how and the why this has worked.  

 

Before I get to the details about this process – I want to answer one simple 

question that I asked about ALL.THE.TIME.  

Do I use a Pinterest scheduler or do I manually pin to my account?  

No, I do not use a Pinterest scheduler.  
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I’ve done a ton of research on every one of them and I’ve seen those schedulers do 

amazing things to increase the traffic to some Pinterest accounts. But then I’ve 

also read about bloggers who were locked out of their accounts because Pinterest 

thought the scheduler programs were spamming their followers.  

 

The stories go both ways and right now, I’m just not convinced that I need to 

mess with my Pinterest account when I’m seeing an increase in my followers on a 

daily basis as well as the consistent Pinterest traffic to my website.  

 

Please know, I’m in no way telling you that you should NEVER use a Pinterest 

scheduler. In the end, it’s your Pinterest account and you know what’s best for 

your business or blog.  I may even change my mind down the road but for now, 

the strategy I’m going to share with you is what I do manually every day.  

 

Alright already … get to it! Spill those Pinterest beans!  

Basically, my strategy works like this:  

 Your first step is to set up something called a Feeder Board.  

 Every time you upload new content, you pin it directly to your Feeder 

Board.  

 Then the most important step after that is to make sure that you every 

time you repin that content, you pin directly from the original image 

that you’ve uploaded to your Feeder board.  

 

Let me break this down for you in the step-by-step process of how I work the 

Pinterest strategy that I use every day: 

 

1. My Feeder Board: Social Media Strategy 

Remember I asked you to set up a board for your business or blog? This is the 

board that you’ll use as your Feeder Board.  
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Every new pin that I upload goes to this board. I pin my blog posts to this board. I 

share my latest promotions or workbooks that I’m selling to this board. Every 

piece of new content that I post on Pinterest starts on my Social Media Strategy 

board.  

 

2. Pin directly from your Feeder Board 

My Feeder Board is a public board { as well as my top board with the highest 

number of followers } so after the first 24 hours of the initial pin, I usually get a 

few repins.  

 

The next step is to start pinning to my other boards or Group boards directly 

from the original pin. I admit that the first few days that my new content is on 

Pinterest, the repins are coming from me. But as we talked about in Step 5 – 

Outsmarting Smart Feed – remember the pins with the highest repins rank 

higher and get shared more often by Pinterest.  

 

As I’m sharing my pins to other boards, I make sure that the pin I’m 

repinning is the one with the HIGHEST repin numbers. The higher the 

number, the better the chance that this pin will get pulled into the Pinterest 

ranking program.  

 

As the pin gets added into Pinterest’s rotation for Pinners interested in my 

content, my pin has a greater chance to appear in Pinner’s home feeds, even if 

they’re not already following me. And when my pins show up in more Pinners’ 

feeds, this process grows my followers, increases my repins and ultimately, brings 

more traffic to my site from Pinterest.  

 

3. Set up an Internal Tracking Program 

I’m not just a small business owner. I’m a blogger too. So every week, I have a 

new blog post to share.  
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Throw in my latest promotion like this Pinterest strategy ebook { how many of 

you found me from one of my pins in Pinterest? } and I’ve got quite a lot of 

content to post to Pinterest.  

 

To make sure that I don’t pin the same content to the same board all the time, I 

set up an internal tracking program.  

 

I’ve tested out a lot of tracking systems but in the end, I decided to use Evernote. 

Using this organizational program works for me because I’m already online and I 

can easily pull up my Evernote files while I’m on Pinterest. I’ve seen other 

Pinners use color coded excel spreadsheets, word documents and printables they 

created. I tried a few of those and none of them worked as well my Evernote 

system.  

 

The basics of my tracking looks like this:  

 I create a special note in Evernote where I list out five of my new pieces of 

content.  

 Under each new pin’s name, I use Evernote’s checkboxes to list out all the 

relevant boards { including my own } where I will share this pin.  

 After I log into Pinterest, I follow my checklist for each piece of content 

and see which board I want to pin the content to. And then I click the 

checkbox.  

 Once I’ve pinned to all the boards in my list, I clear the checks and do 

another round of pinning for each piece of content.  

 Depending on how many boards make sense for each piece of content, it’ll 

take between 2 – 3 weeks for each pin to be rotated twice.  

 After I do my five latest pieces of content, I do what I call ‘random content 

pins’ – I go through my Feeder Board and share 2 – 3 other pins to my top 

Group boards. I usually have to scroll down a bit into the Feeder board 
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because, remember I’m pinning from the original pin and the older 

content gets pushed down a bit on my Feeder Board.  

 

And here’s the BIG thing about this process – because I set up my internal 

tracking to let me know what to pin and where to pin it, the whole pinning 

session takes me 15 MINUTES FROM START TO FINISH.  

 

It’s hard for me to imagine that everyone can’t do this process every day. I mean, 

we all have 15 minutes in our day. And it just takes a small amount of time to 

make a big difference in your Pinterest followers.  

 

How Often Do I Pin?  

One last thing I get asked about all the time – how often do I do this? On most 

days, I pin my strategy once a day. I usually pin at night but that time has nothing 

to do with it being “the best time of day to pin.” I pin at night because that’s the 

best time day for ME to pin.  

 

Remember, Pinterest isn’t showing our pins WHEN they get pinned. The 

program is showing the content with the highest repins so it’s more important to 

share your pins with the highest repins than to worry about what time you’re 

pinning.  

 

After I finish my 15 minute Pinning Strategy, I stay on the site to do some 

research or just pin for fun. Because it’s more than just pinning my stuff. 

Pinterest is also watching us to see how and when we’re using their social site and 

that’s included in our Pinterst ranking.  

 

And I do this every day. My friends tease me with this joke: “If you don’t see 

Penney on Pinterest in 2 days, call the cops. Something is wrong.”  
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While I do laugh at this, I think it’s all connected to how I grew my followers. 

Pinterest sees my consistency on the site.  

 

So whether you can pin at night time or not, it’s more important that you create a 

routine for your pinning that allows you to be on the site as many days that you 

can.  

 

Pulling it All Together 

It’s time to pull all this stuff we’ve been talking about throughout this entire 

ebook into a Pinterest strategy that works for you and your schedule.  

 

At the beginning of this Pinterest strategy ebook, I shared with you this 

important fact: I didn’t grow my Pinterest account to over 10,000 followers in 2 

weeks. It didn't happen overnight or even in just a few short months.  

 

It happened because these steps I discovered and shared with you worked. I used 

this process to create my Pinterest strategy and I follow these steps every week.  

 

Pinning Your Way on Your Schedule 

The first thing to do to create your own Pinterest strategy is to review the steps I 

shared with you at the beginning of this step.   

 

{ And yes, I know, that was quite a Pinterest braindump I shared with you! } 

 

Think about your schedule and what’s your BEST time of day that you can do this 

15 minute pinning process consistently.  
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Which one of these scenarios best fits your schedule: 

 Do you wake up in the morning before everyone to have some quiet time?  

 Is there a 30 minute break in your day like lunchtime, a coffee break or 

that wonderful time of the day when you child lays down for a nap?  

 Does your night time routine allow to finally sit down and relax? Pinning 

and watching TV is the ultimate form of multi-tasking that I know.  

 

After you’ve figured out your best time of day to do your Pinterest strategy, fill 

out the Pinterest Strategy worksheets at the end of this section.  

 

These worksheets are designed to help you learn what’s working and which 

boards are the best place for you to pin. I’ve also added in an example of the 

internal pin tracking worksheet to show you how I use my tracking system.  

 

You can use this worksheet, create a note in Evernote or whatever works for you 

– just make sure you use something to ensure that you’re rotating your pins on to 

the boards that will give you the most repins.  

 

Before you review the worksheets to create your Pinterest strategy, let me remind 

you to do just a few more things to help you grow your Pinterest account: 

One of the first things you should do when you log into Pinterest is click on the 

button called Pins. You’ll find this section when you click to view your account.  

 

Take a few minutes to review the pins you just recently posted. Look at the 

boards you just pinned to in your last pinning session and ask yourself these 

questions: 

 What boards { either mine or a Group } is consistently getting more repins 

and likes?  

 What pins are getting the highest repin numbers?  
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The more you monitor the answers to these questions, the easier it’ll be for you to 

see patterns emerge. Over time you’ll see that certain boards give you more 

repins for your top content.  

 

If this pattern continues for at least 2 months, then you can be confident that 

those boards are your top boards and should be included in your pin rotation 

when you add in new pieces of content to Pinterest.  

 

And what about that content with the highest repin numbers? Those pins with 

the highest numbers are more than just you working your Pinterest strategy.  

 

Those pins are your best product, post or something that you’ve pinned that 

people want to know more about. This what I refer to as your top content and 

should be included in that ‘random pin content’ that you pin after you’ve posted 

your most recent pieces of content.  

 

Now you understand how to stop fighting Pinterest’s program that decides what 

shows up in our Pinterest feed and you’ve learned the secrets to connect to more 

qualified customers. Not just the people in your Group boards but the ones who 

are actively searching for the products and programs that you’ve already pinned 

to Pinterest! 

 

This process is simple and easy and you know you got this.  

And I’ll see you on Pinterest   
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How is your Pinterest account growing?  Add in your follower 

numbers and top boards for each month: 

 

Month Pinterest 

Followers 

 Top Boards: 

Either mine or group boards 
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Pinterest Tracking: Where to pin my content on my top boards: 

 

Pin: Pin:   Pin:    

 Board:   Board:  Board: 

 Board:  Board:  Board: 

 Board:  Board:  Board: 

 Board:  Board:  Board: 

 Board:  Board:  Board: 

 Board:  Board:  Board: 

 Board:  Board:  Board: 

 Board:  Board:  Board: 

 


