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My Pinterest Story 

When I first signed up for Pinterest in 2012, I set up a personal account and used 

the program for the pure sense of the word fun. I mean, who didn't get that initial 

feeling of  "Holy crap! How cool is this thing?" when you first logged on? 

As I continued to pin a few of my favorite things, I started dropping in some blog 

post pins into one of the business boards I set up. Every month, I would check my 

Google Analytics and every time I'd check my stats, I'd see clicks coming from 

Pinterest.  

Within six months, Pinterest quickly beat out Facebook and Twitter 

as my top traffic referral site. 

I was just pinning for fun at that time. I didn't have a Pinterest marketing plan or 

a pinning strategy worked out. I didn't even have a business account! 

When I hit my first 1,000 followers, I realized that it was time to get serious about 

how I was using Pinterest. My site traffic was growing as a direct result of posting 

on this visual site and I could easily see the potential that this powerful social 

program could do for my small business. 

Let's Be Honest 

There's a ton of people writing about Pinterest to give you tips and tricks to grow 

your Pinterest followers. And I know, because I read the articles and tried out 

almost every bit of advice I could find. 

I kept detailed notes and tracked what worked and tweaked the best of the 

pinning recommendations to fit my schedule. I kept working and changing and 

shifting my Pinterest strategy until the day came that I finally hit 10,000 

Pinterest Followers.  
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Please keep in mind the steps I’m going to share with you in How I Grew My 

Pinterest Account to over 10,000 Followers build on each other. Each 

little piece of this Pinterest puzzle I discovered added to my growth in this visual 

social site.  

Take your time to work through these steps. Work at your own pace and know 

that it took me months to figure out a pinning routine that worked with my 

schedule. 

My 10,000 Pinterest followers didn't happen overnight or even in just 

a few short months.  

It happened because these steps I discovered worked. I used this 

process to create my Pinterest strategy and I follow these steps every 

week.  

And now I want to share it with you! 
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Step #1:  Optimize Your Pinterest Profile 

Your profile is more than just a place for you to upload your photo and add in 

your website. It’s the first place Pinners will check to learn more about you and 

why they should follow your account.  

Let’s go through each part of your profile to optimize your account so more 

Pinners can find you and click that Follow All button. All of the sections I’ll 

review can be found when you click on the Edit Profile button in the main page of 

your Pinterest account.  

1. Your name  

Did you know that you have room for 37 characters in that space where 

you edit your name? Most people don’t and that’s why you see the majority 

of Pinterest account’s with just the Pinners name.  

Think about how you can add more copy than just your name to the 

section labeled Business Name. You can add in the name of your blog or a 

few words about what you do.  

This is also great place to add some keywords. Pinterest’s search allows us 

to search not just for pins or boards but for Pinners too. The targeted 

words you add to your profile name will help people who are looking for 

someone who do what you do to find you on Pinterest.  
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Let me show you what I mean - When you go to my account, you’ll see the 

following:  

Penney Fox | Inner Social Media-ness 

People searching on Pinterest may not know my name (and most people 

actually spell it wrong, I have two e’s in my name) but if someone is 

looking for a Pinner who works with social media, guess whose account 

pops up? Yep, Penney with two e’s.  

2. Update your photo 

Your profile picture should be a photo of yourself, not your logo. I always 

tell my clients that people do business with PEOPLE that they know and 

trust.  

Show the other Pinners that you’re a real live person and not just a logo. 

And to make sure that your image doesn’t cut off to show just the top of 

your head, size your photo with the Pinterest standard size of 165 x 165 px 

dimensions.  

3. About You 

You have 160 characters to tell someone why they should follow you. 

Pinterest is fun and engaging and not all corporate like LinkedIn.  

The About You section is a great place to show your personality. Telling me 

you’re a mom and small business owner just doesn’t cut it anymore to help 

you to stand out among the millions of other Pinners.  

Get creative about telling us who you and what you do.  
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Step #2: Find and Use Quality Images 

If you know anything about Pinterest then you know it’s all about the images. The 

pins that get shared and most often clicked on are the ones that tell a story. You 

know what the post is about without having to even read the pin description.  

Before we jump into this session, I want you to do a quick test for me. Log into 

Pinterest and go to your home feed. Set a timer for one minute and just look at 

the pins you see go by. 

 { hey – stop pinning! This exercise is for looking only, don’t pin anything  } 

Look at your Pinterest feed and take some notes about what catches your eye and 

why. Was it the color of something that popped off your screen? Was it the 

content of the image because it was something you could relate to or you’ve 

dreamed about doing?  

Was it the text copy? Did the words grab your attention? What was it that pulled 

your attention towards this pin?   

Think about this for a minute: I just asked you to pay extra attention to what 

you were looking at in your Pinterest feed. Imagine how a Pinner is using this 

social site – they’re not studying the images on their screen like you were, they’re 

just sitting there, pinning.  
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Now think about what you just saw, look at the notes you took and ask yourself, 

“Are your images like the ones that grabbed your attention?”  

Creating ‘eye-catching’ images is more than just me telling you to create pins that 

are sized 735 x 1102 (the best size to optimize your pins). It’s about using quality 

images that evoke an emotion to make other Pinners want to click on the pin to 

learn more about what you’re sharing.  

Sites to Find Free Quality Images  

One of the toughest things about creating images for Pinterest is finding quality 

images that are free to use. Until I discovered my list of image search sites, I 

could easily spend hours looking at images to find something, just anything that I 

could use.  

Over the past year, I’ve found quite a few photo search sites where you can find 

images to use. Lots of them have registration signups or ask you to give them 

your email so they can send you the images to your inbox.  

I sorted through the lists of image resources and found some good sites that let 

you download your image without any extra steps.  

Photopin.com – this is one of the best photo search sites that I’ve found. It’s 

connected to Flickr, an online program that photographers use to upload their 

photos for people to use for free.  

Unsplash.com – another great site from photographers with beautiful images 

you can use for your pins. One BIG thing I’ve noticed about this site is that more 

and more people have discovered Unsplash and on several occasions, I’ve seen 

other pins with the same exact image that I’ve used.  
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When I do use this site, I try to dig deep into their archives which sometimes 

means scrolling all the way down to the very bottom of the site.  

MorgueFile.com – this site has become my first go to site when I’m looking for 

images. I’ve been able to find really unique photos and I hardly ever see duplicate 

versions of my image in the Pinterest feed.  

Plus, there’s a ton of quality photos to choose from so I’m always able to find one 

that helps me to clearly tell my image’s story.  

Here’s a few more image sites you may want to check out:  

Gratisography.com  

FreeImages.com  

FreePhotosbank.com    

Pixabay.com  

One BIG thing to remember - always check the license agreements on 

the images to check the proper way to provide credit back to the 

photographer!  

Another Image Option  

One of the best ways to find images that you know are safe to use is to create your 

own stockpile of photos.   
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Here’s a checklist you can use when you take your own photos to make the best 

use of your time and effort:  

1.Take both close-ups and wide angle (far away) shots of your subject. When you 

do a close-up shot, you'll be able to see more of the details in your photo but don't 

always take close-up shots.  

 

Try to take several different angles of your shots. Remember you can always 

zoom in during editing with the crop tool, but you can’t zoom out! 

 

2. There's nothing better than natural light! Open the blinds, the curtains and 

position your subject near the window if it helps. But if you can be outside in the 

sunshine, even better.  

 

Be careful with just trying to turn on all the lights. You may end up dealing with 

shadows (mostly yours!) as you're taking your photos.  

 

3. Take your photos from different angles. Think about how you can move your 

body around the subject to see which angle looks the best. Try getting down to 

the subject's level (I've been known to lay down on the floor or on my knees) or 

try taking the shot looking straight down on the subject.  

 

4. Take both landscape and portrait shots. You can always crop and edit out what 

doesn't work in your photos. Plus, it's always better to have too many images for 

you to choose from than not getting the right shot.  
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Step #3: How to Pin with Pinterest’s Smart Feed 

For those of you who have been pinning awhile, you may have noticed the 

difference in how you view your Pinterest feed.  

What happened? Pinterest launched Smart Feed.  
Let’s start from the beginning – what is Pinterest’s Smart Feed? Basically 

Pinterest now assigns a score or a ranking to each pin that gets uploaded to the 

social site.  

 

The Smart Feed score is based on these three factors:  

 The quality of your pin’s image 

 The quality of the source or website link that’s connected to the pin 

 Interests you’re following 

  

Then Pinterest uses the pin’s rankings combines it with your interests (the type of 

information you pin) and pops them into your home feed.  

 

The order of when the pins are added to the site no longer makes a difference in 

what you see when you log on for your next pinning session. And don’t expect to 

see all the pins of the people or boards you’re following.  
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Pinterest content guides show you the images that rank high in their Smart Feed 

criteria.  Then they add in something called Related Pins based on your interests 

and what they believe you want to see in your home feed.  

 

For small business owners and bloggers who were getting most of their referral 

traffic from Pinterest, this new Smart Feed feature has serious side effects:  

 A drop in website traffic from Pinterest 

 The number of re-pins is down from your top group boards  

 Less pins in your home feed from the people that you actually want to see 

 

How to outsmart Pinterest’s Smart Feed  
One of the biggest changes that came with Smart Feed is that our pins are 

“weighted” by two different factors: how popular the pin is (the number of 

repins) and how active is the Pinner who originally pinned the image.  

 

Remember Pinterest is watching us to determine our interests – not in a creepy 

stalking way but how frequently we’re pinning and the quality of the pins that 

we’re sharing.  

 

So now, you have two factors you need to keep in mind as you’re pinning: You 

should make sure you’re optimizing the content of the pins that you’re uploading 

to Pinterest. AND you also need to focus on how you are using Pinterest.  

 

Just a few tips to make sure you’re not causing your pins to get a low-scoring 

ranking:  

 Don’t just add in the blog post title to your pin description. Craft your pin’s 

copy with key words and enough information to describe the content of 

your post to encourage more frequent click-throughs to your site.  
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 Using a Pinterest scheduler can certainly help to make sure that your pins 

are posted when you’re busy BUT don’t let that be the only way you’re 

using Pinterest. Try to log into the program at least 4 times a week to 

manually repin quality content.  

 Click on the links you’re sharing. Just because the image is beautiful, it 

doesn’t mean that it’s connected to a legitimate website. Sharing content 

connected to spam sites is a sure way to lower your ranking.  

How You Can Help Your Pinterest Score …. OR the tip I call why I’m 

deleting my pins 

When I first started pinning, I went crazy clicking on everything. I thought 

Pinterest was like the other social networks – the more I pinned and repinned, 

the more people would find my content and follow my account.  

As I continued to do my research about how Smart Feed worked, I noticed that all 

the top Pinners (you know the ones with the millions of followers) had a small 

number of pins in their accounts. I couldn’t understand how they could get so 

many followers with so little pinning?  

While that crazy pinning worked at the beginning, things changed when Pinterest 

Smart Feed kicked in. I soon discovered that all those pins I loaded up into my 

boards was actually bringing my Pinterest ranking down.  

I realized that it was time to start deleting my pins. 

I read a couple of posts about deleting your pins but it wasn’t until I started to do 

the work -- and yes, it is work, slow tedious work – that I really started to see an 

increase in my repins, my followers and the overall growth in my account.  
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When you delete your pins that have low or no repin numbers, it helps your score 

ranking number. Remember Smart Feed isn’t just about the quality of the pins 

that you’re sharing but HOW you’re pinning on the site.  

If your account is filled with content with high repin numbers, Pinterest views 

your account as someone who ranks high in their guidelines. Then Pinterest uses 

their “weighted” scoring system to place your pins in a higher ranking score, thus 

sharing your content more often to your followers as well as people who aren’t 

already following you.  

Here’s a few tips to use for deleting your pins: 

 The easiest way to delete your pins is to use Pinterest’s feature called 

“Move Pins.” To find this, click on the board you want to clean up and click 

on Edit Board. You’ll see the button at the top to Move Pins. Click the 

button and start clicking on the checkmarks. This feature allows you to 

delete up to 50 pins in each session.  

 At first, I just deleted the pins with no repins and 1 repin. It took a couple 

of weeks after I did a sweep of my top boards that I started to see my repin 

numbers go up. And now when I go in, I delete anything that is under 5 

repins (unless it’s some content that I really want to keep).  

 Don’t just go into your boards and starting deleting everything at once! If 

you delete too much too soon, Pinterest might flag your account for 

unusual behavior and quite possibly shut your account down. I usually 

delete about 100 pins in each session and try to do at least 3 -4 sessions a 

week.  

 As you’re going through your boards, you’ll start to get a clear picture of 

which boards are your top boards and the types of content that Pinners are 

interested in sharing. Knowing this information will help you grow your 

Pinterest account by understanding which boards to pin to and what 

content to pin.  
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Just because you’re deleting pins doesn’t mean that you can’t keep pinning like 

crazy again! Most of the top Pinners pin between 10 – 30 pins a day. And 30 pins 

is on the high end.  

I personally pin anywhere between 10 – 15 pins in each pinning session. That 

number gives me enough pins to continue to share my own content, add new 

content to my top boards and to go through my Pinterest home feed to repin 

images that I’m interested in reading or learning more about this content.  

With Pinterest’s Smart Feed, it’s not about pinning as much as you can to get 

more Pinners to follow you. It’s about pinning quality content and becoming a 

resource for other Pinners. And that’s how you’re going to get more followers and 

more people repinning your stuff.  
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Step #4: How to Optimize Your Boards 
 

As a daily user of Pinterest, it didn't take me long to see that more people are 

following my content-targeted boards rather than hitting that red Follow All 

button. I get that because I do it too. 

 

As you’ll learn with this session, this Pinterest behavior pattern is actually a good 

thing! When it comes to getting found on Pinterest, your boards are the first place 

you want to spend your time as you're trying to grow your reach. 

 

Personally, I love the idea that Pinterest allows us to follow boards that interest 

us. It makes the content in our home feeds focused on what we love and what we 

want to learn more about, read and see. 

 

And quite honestly, I don’t know the exact algorithm about how this works but 

when you get enough people following your boards, your board followers 

contribute towards your overall account follower number.  

 

Let me share with you how this works: 

My top Pinterest board is called Social Media Strategy.  

 

At the time of writing this book, I have over 6,500 followers who have clicked the 

Follow Board button. I say 'at the time of this post' because every week I get 
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anywhere from 20- 30 new followers just to this particular board. This board's 

followers grow on a daily basis. 

 

So, how did I do this?  

Strategy, my friends. I developed a Pinterest board strategy.  

 

For those of you who just met me, I teach small business owners and bloggers 

how to manage their social media and learn how to fit social marketing into their 

already busy schedule. { virtually shakes hand, nice to meet you! }  

 

When it came time to create my pinboards, I wanted to do something that would 

show my followers who I am, what I do and how I could help them.  

 

One of the most important things I learned as worked on my 

marketing strategy was this:  View each of your pinboards as its own 

destination.  

 

You don’t need to duplicate the same pinboard strategy for every board that you 

set up. When you realize that Pinners will only follow some of your boards, ask 

yourself these questions, “Why would someone want to follow this board?’ and 

“What makes my board different than the other boards with the same topic?”  

 

After you come up with those answers, think about this question:  

“What’s the message behind this board?” And then spend a few minutes 

brainstorming some ideas about what types of content you’ll add to this board.  

 

For my Social Media Strategy board, I stuck to the narrow focus of what I do in 

my business. I pin tips to help small business owners and bloggers use social 

media marketing. I throw in an occasional motivational quote that’s targeted 

towards those of us working hard in our businesses because everyone needs a 
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little moment when they’re pinning to lift them up. And you won’t ever see 

content about how to build a website or sales tips because that’s not my focus on 

this board.  

 

The idea is develop your pinboards like you’re building a resource that people will 

want to follow. You’re creating a place that provides your followers with the 

content they’re looking for to help them to do something, learn something or 

make something.  

 

Follow these simple tips for your pinboards and you should start to see your 

followers increase: 

  

1. Move your top boards to the first two rows.  

You have just a few minutes to catch someone's attention when they click on your 

profile. Think about which boards represent your business and best explain who 

you are and what you do. And move the most important ones to the center.  

 

Our eyes are trained to read left to right and for most people, the first thing they'll 

see are your boards right in the center and then move to the right and then to the 

left. 

 

2. Make sure you have at least 6 pins in your board or you'll see 

empty spaces.  

An incomplete board won't get people to follow you so if one of the boards you're 

moving to the top has only 2 - 3 pins, spend some time filling up that board with 

relevant content. 

 

3. Naming your boards  

While it might sound like a great idea to be creative with your board names, if 

you’re using a name that I don’t know or understand, I can’t find you.  
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Think of it this way – what words would someone use to run a Google search on 

your website? Use those key-word rich words to name your boards and you have 

a better chance of coming up in a Pinterest search.  

 

4. Add a category to your boards 

At this point, Pinterest doesn't have a category for everything so try to get as close 

as you can. I have boards for Facebook, Twitter and of course, my popular board 

for Social Media Strategy.  

 

Each of these boards is based around a social media program but the closest 

category Pinterest offers is 'technology.' I use technology to categorize my social 

media boards so when people are searching within that category, my boards come 

up to a Pinner who is not already following me. 

 

5.  Use your board descriptions 

When you click on the Edit Board area, you’ll see a place to add in a description 

about the board's topics so use it! 

 

Let people know what they can find on your board and the types of pins you'll be 

adding. Plus, those descriptive words will help others find your boards when they 

run a search for something that you're pinning. 

 

6. Don't forget the cover image 

Whether you’re using matching board covers or something that you’ve pinned to 

the board, use an eye-catching image or something with cool text on it to 

represent your board's cover.  
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To set your board's cover, click the Edit Board button and then look for the 

button that says Change Cover.  Click on that button and use the arrows to search 

through your images that you've already pinned to that board.  

 

You're able to move the image around to make sure a certain word or part of an 

image is locked in place. Hit save when you're happy with the new cover. 

 

And change your board covers, especially if your board is for something seasonal.  

There's nothing worse than seeing a board about recipes and it has an image for a 

Christmas dessert when it’s summertime.  
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Step #5: How to Use Pinterest’s Guided Search 
 

About a year ago, I noticed that my online search behavior was changing. I use to 

hit the letter G in the browser and my Google search prompt would pop up. 
But that was before I discovered Pinterest. 

 

If you haven’t figured it out by now, I have a slight Pinterest addiction. Nothing to 

worry about – I’m already in counseling for it  

 

It's the social site where I do my research. It's the first place I promote my blog 

posts and my online products. I'm on there almost every day, looking, reading 

and pinning. 

 

So it wasn't too far of a stretch for me to think of Pinterest as my go-to search 

engine. And I'm not alone with this new online search behavior. 

 

Most people are visual learners. We connect faster with images because it's easier 

to scan visual search results over a list of text links. 

 

Think about it like this - if you want to get more engagement, shares and likes, 

you need to focus on your company's visual content. And one of the best social 

sites to optimize and share visual content is Pinterest.  
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This visual platform has shifted from just a place for DIY decorating ideas and 

mommy blogger craft projects. It's now becoming a highly targeted search tool to 

help you grow your business or blog.  

 

With the Guided Search feature, Pinterest has now become a combination of 

search engine and targeted advertising tool. When you run a search on Pinterest, 

you’ll see the Guided Search feature pop up on the top of your page.  

 

Guided Search offers you the choice to run your search on pins, boards and 

Pinners. They also have this cool feature where Pinterest will offer you more 

keywords to add to your search and further define what you’re looking for in the 

site.   

 

At its core, Pinterest is the place for people to plan and aspire about what they 

can do to enrich their lives. And a Pinterest search responds back by finding 

products for these millions of users to bring them closer to their vision and 

dreams. 

 

What does this all mean? For you to grow your Pinterest account, you’ll need to 

accept the fact that Pinterest is a search engine and if you’re not optimizing your 

pins, boards and profile, you’re not going to get found.  

 

One of the greatest things that I love about this social network is that people 

come to Pinterest to look for something with an intent to buy. Over 69% of 

Pinterest users have purchased an item or found something that they want to buy 

while running a search on Pinterest. How many social media sites can claim this? 

 

How Pinterest’s Guided Search is really an SEO tool 

Most people are on Pinterest looking for specific pins so let me give you a list of 

things to do to help your images show up in more searches. 
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1. Save the name of your image as the name of your blog post or 

your product/service you’re promoting.  

This will help make sure that your blog post or product is credited correctly when 

your image is being shared directly from your site or on to another social site. 

 

Some people may add more to the pin description but most people will hit that 

post button once they see that you've already done the work to give your image 

the correct name. 

 

2. When you upload your own pins, add in specific key words that 

people are searching for.  

Create the description like you're explaining this to a friend. Pinners tend to 

respond and pin something when the copy feels like you're talking to them and 

not at them. 

 

3. Hashtags – are they in or out in Pinterest?  

Pinterest has flipped back and forth with its support of hashtags. Before Guided 

Search was launched, hashtags were the way to get found. There was even a time 

when you could add hashtags to your profile and that would help your account 

pop up in a search for Pinners.  

 

At this point in Pinterest’s ever changing journey, hashtags only work in the pin 

description area. Hashtags are clickable and will pull up your search results from 

the hashtag word.  

 

BUT – and this is a big BUT – your search results will include all types of words 

and phrases that include your hashtag word. It may or may not be what the 

Pinner is looking for in their search.  
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I’m not saying that you shouldn’t use hashtags. I’m just saying that spending your 

time crafting a pin description using key words will be a better option to help 

your content get found by people looking for your stuff.  

 

4. And here's a cool little thing to try  

Use your top key words at the beginning of the pin description. Here's an 

example: 

Social Media Marketing: How to make more sales using a social media marketing 

plan 

 

5. Get a Pinterest plugin or figure out the coding!  

There are way too many easy and free plugins out there for you NOT to have a Pin 

It button on your images on your site.  

 

If you want me to pin stuff from your site, I should be able to hover over that 

image and pin it directly to my account. Or at least give me the option in your 

share buttons to pin to Pinterest. 
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Step #6: Why You Need Rich Pins  
 

What are Rich Pins? 
Rich Pins are pretty simple to spot in your Pinterest feed. They’re the pins that 

include more information about the content someone is posting. The extra 

information is located right on the pin itself and you don’t need to click on the 

link. 

 

Remember in Step 5, we touched on this fact:  

People come to Pinterest to look for something with an intent to buy. Over 69% of 

Pinterest users have purchased an item or found something that they want to buy 

while running a search on Pinterest. 

 

Rich Pins take your pins to the next level with your Pinterest marketing. 

Currently, there are 6 types of Rich Pins: app, movie, recipe, article, product and 

place. I’ll break down each one and how they work: 

  

App pins - include an install button, so Pinners can download your app without 

ever leaving Pinterest. (For now, App pins are compatible with iOS apps only) 

 

Place pins – include a map, address and phone number in their details. These 

pins are a great idea if you have a brick/mortar store or if you’re promoting travel 

sites.  
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Article pins – super important for bloggers! You’ve probably seen lots of these 

pins in your feed. They include the headline, writer information and your post 

description.  

 

Product pins - make it easy for people to buy your stuff with real time pricing, 

availability and where to buy. Pinners may also get notifications when prices drop 

more than 10%. 

 

Recipe pins – include ingredients, cooking times and serving information to help 

you share your recipes directly on Pinterest.  

 

Movie pins – if you write movie reviews, this is a great way to share more details 

about the movie you’re reviewing. This Rich Pin includes ratings, cast members 

and reviews.  

 

Take a look at this example – the pin on the right is a Rich Pin: 

 



 

 

Page | 26                                                                              ©2015, innersocialmedianess.com 

 

 

Notice how the letters in the description are bold? If you don’t have Rich Pins for 

your content, then your content shows up with basic text.   

 

One of the biggest benefits of Rich Pins is that when a Pinner clicks on the pin, 

the description (like you would see in a Google search) shows up in Pinterest. In 

case you didn’t know, that detailed descriptive information is what helps you gain 

more click-throughs in Google. You can only imagine how much this description 

helps when you’re reaching Pinners looking for your stuff! 

 

Here’s a couple of Rich Pin examples to show you how this works: 

 
 

How do I Add Rich Pins to My Site? 

The instructions below are for Pinners with a Wordpress Site. IF you don’t own a 

Wordpress site, then use this link to learn how to add the tags into your site to set 

up Rich Pins: https://developers.pinterest.com/rich_pins_overview/ 

 

For those of you with a Wordpress site, follow these simple steps to get 

everything set up: 
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Download the Yoast SEO Plugin 

Just a note here – if you’re not using a SEO plugin, this is a really awesome and 

easy plugin to use!  

 

When it’s active, look at the left hand side of your dashboard for the wrench with 

the words SEO on it, near the bottom. Click on that link and choose the Social tab 

option. 

 

In the Social tab section, click on the box on the top right next to “add Open 

Graph meta data.” And BOOM – your site is set up for what they call Open Graph 

meta data. This is the tag information that Pinterest’s program looks for when 

they add the Rich Pin details to your pin.  

 

If you get a little lost with the directions above, take a look at this image to show 

you where to find the Social tab and the Open Graph meta data: 
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Once you’ve done that step, the next thing you’ll do is to see if Pinterest 

recognizes your site. Go to this link in Pinterest where you’ll find the Rich Pin 

validator: https://developers.pinterest.com/rich_pins/validator/ 

 

To use the Rich Pin validator:  

Enter in a valid blog or site page into the box that looks like this: 

 

 
 

Once you apply, you’ll receive an email confirming that your Rich Pin application 

has been approved. You should see Rich Pins appear within a week after you get 

your email.  

 

Now all you have to do is wait. I’ve heard different times from different people. It 

took me over 2 weeks and I had to follow up with the Pinterest Help Support staff 

but once I got approved, my Rich Pins showed up in just a couple days. 
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Step #7: Getting on the Right Group Boards  
 

Not All Boards are Created Equal 
When Pinterest first launched group boards, they were created as a place to share 

content, projects and ideas with your family and friends. I think most of those 

initial boards were created to plan a wedding, party or vacation.  

 

And quite honestly, the whole idea of working together on a group board made it 

really cool to be able to share ideas with each other as we were pinning.  

 

Over time, group boards evolved into a place where bloggers and businesses 

could connect to share their content with the benefit of reaching a larger 

audience. Basically, it works like this: when you become a contributor of a group 

board, the pins you share on that board will be shared to everyone who 

FOLLOWS that board.  

 

So if you have 10 people pinning to a board and each person has 200 followers 

following this board (let’s hope those contributors have more than 200 followers 

but math is my weak point so let’s make this easy on me!) that means you have 

the potential to reach 2000 Pinners. You now have the opportunity to have your 

content connect with 2000 Pinners who aren’t already following you.  
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Now imagine contributing to a group board with thousands of Pinners pinning to 

the board. And even if you don’t get loads of repins, you’re still getting all that 

exposure to those Pinners who haven’t hit that follow button to your Pinterest 

account.  

 

How to find Group Boards 
I wish there was an easy way to find the right group boards for you but 

unfortunately, that’s not how this works. Finding the right group boards take a 

bit of work but once you connect with the right one, the payoffs to your followers, 

repins and traffic to your site comes back to you tenfold.  

 

The biggest thing about making group boards work for you is to make sure that 

the board’s content fits with your business or blog. Don’t join any group board 

that’s out there just to be on a group board. Remember, the Pinners following 

that board hit the follow button for a reason – they want to know more about that 

board’s topic.  

 

So if you join a board sharing images and resources for dogs and your blog is 

about DIY tips and money saving ideas, then your content wouldn’t make sense 

in this board. And chances are, not too many Pinners will repin your content or 

even click on your links.  

 

The only exception to this guideline is when you find a board that does a 

‘everything goes’ topic and allows contributors to self-promote. My top group 

board is one of these anything and everything kind of boards. When I pin to that 

board, I usually get lots of shares from my content and my follower number 

grows.  

 

The first place to start looking for group boards is a website called Pingroupie: 

http://pingroupie.com/ 
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To find the group boards that make sense for your business or blog, do the 

following steps:  

 Use the "Title" or "Description" search bar and enter keywords related to 

your niche 

 Change the category, order, sorter from the drop down menus  

 Click "Filter" button  

 

A list of results will show up including the description, category, # of pins, # of 

pinners, # of followers, last updated, likes and repins.  

 

By looking at these results, you’ll be able to see how often Pinners are using the 

board under the words Last Crawl, how many Pinners follow the board and how 

many Pinners are contributors to the board.  

 

Once you find a board that you’re interested in, click on the name of the board 

and it’ll take you straight to Pinterest to see the group board.  

 

Pingroupie is a great directory but it doesn’t include all the group boards in 

Pinterest. If you can’t find a group board that makes sense for your business or 

blog, run a search in Pinterest.  

 

Here’s an example of how to find group boards: 

I used the search term of Travel Board and clicked on the BOARDS button on the 

top to find boards. When you scan the boards that come up, look for grey image 

of a group of people in the corner. That little image will let you know it’s a group 

board.  
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How to Get Added to the Group Board 
Now the fun begins …. Sometimes you have to do a little work to get added to a 

board. There will be some boards where you’ll see an email address where you 

can request to be added to the board.  

 

But if the board owner hasn’t listed a way to contact them in the board 

description, you can find out WHO owns the board by looking at the board’s URL 

and look for the FIRST Pinner’s profile picture in the list of Pinners who 

contribute to the board.  

 

Take a look at this example from that everything goes board I joined:  
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Once you figure out who the owner of the board is, you can leave the Pinner a 

message in the comment section of a pin that the person has added to the group 

board. This isn’t the place to write out your personal history about how you 

started your business and why it would benefit everyone to add you to the board.  

 

A simple note that says, “I love your board! Can you please add me to contribute 

to your board? Here’s my Pinterest email penney@myemail.com, thanks!” works 

the best.  

 

And make sure that you follow the board. When you follow their board, your 

account will show up in their followers list and it makes it easier for the board 

owner to add you to their group board.  

 

The last point I want to make about group boards is to follow the guidelines of the 

group board. If they say you can only pin once a day, don’t flood the group board 

with 10 pins in one pinning session.  

 

If they tell you that you can’t self-promote, don’t pin your sales or promotional 

images. Remember, this is someone’s group board and they set the rules. If you 

don’t follow their guidelines, they can remove you from the board as quick as they 

added you.  
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Step #8: The Pinning Strategy I Use Every Week  
 

Pulling Back the Curtain 
It’s finally here – the session when I share with you the pinning strategy I do 

every day that helped me to grow my Pinterest followers to over 10,000 Pinners.  

 

Yes, I do this strategy EVERY day.  

 

And yes, I log into Pinterest every night but that has everything to do with the fact 

that I love Pinterest. I use this social site to research for my business. I pin to 

collect articles to post on my other social sites.  

 

And quite honestly, I click on that red circle P app because I simply love how the 

whole site works and it makes me happy.  

{ Seriously, you can’t spell happiness without the word PIN in it! } 

 

OK, enough about me and my Pinterest addiction. Let’s get right into my 

Pinterest strategy and the how and the why this has worked.  

 

To Schedule or Not to Schedule – that is the question 
Every time a new Pinterest scheduler comes out, I do my research about it. I’ve 

seen Pinterest schedulers get introduced, then get re-worked, change their names 

and then go away only to be replaced by another company’s scheduler.  
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I’ve also read stories from Pinners who had their accounts shut down because of 

using third party applications to pin to Pinterest. One of the top Pinners I follow 

had her account shut down TWICE.  

 

On the flip side of this, I’ve also heard about awesome success stories from 

Pinners who say they’ve seen their account grow exponentially and their traffic 

more than double in a couple of months. I’ve read the posts from bloggers who 

swear by these schedulers and can’t believe how easily it increased their repin 

numbers.  

 

As you can tell, I’ve done quite a bit of reading about how schedulers work and 

how they affect your Pinterest rankings. So when I tell you that I’ve made the 

decision to pin manually, it comes from a place of doing a ton of research and 

doing what I feel is best for my Pinterest account.  

 

Please know, I’m in no way telling you that you should NEVER use a Pinterest 

scheduler. In the end, it’s your Pinterest account and you know what’s best for 

your business or blog.  I may even change my mind down the road but for now, 

the strategy I’m going to share with you is what I do manually every day.  

 

Alright already … get to it! Spill those Pinterest beans!  
OK, so now you know that I don’t use a Pinterest scheduler. The funny thing 

about the strategy that I developed is that I pin like a scheduler.  

 

One of the most popular Pinterest schedulers is something called Board Booster. 

When I did my research about this one, I couldn’t help but start laughing. It’s like 

this company got into my head and followed my pinning strategy. The way this 

scheduler works is exactly the same steps I’ve been doing to pin manually since 

last year! 
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Basically, Board Booster works like this: For this the scheduler to work, you need 

to set up something called a Feeder Board. You upload your pins or add in new 

content to your Feeder Board and the Board Booster scheduler pins your content 

to your boards or group boards that you’ve set up in the Board Booster program.  

 

You keep uploading your content and Board Booster keeps pinning it for you. I 

understand that you can also set the program to put your pins back into rotation 

and they’ll repin the same pin back into Pinterest.  

 

Did you get all that?  

Whether you’re confused or not with this process, let me share with you how I 

work the Pinterest strategy that I use every day: 

 

1. My Feeder Board: Social Media Strategy 

Remember that top board I told you about in Step 4? One of the reasons this 

board does so well is that I use it as my Feeder Board.  

 

Every new pin that I upload goes to this board. I pin my blog posts to this board. I 

share my latest promotions or workbooks that I’m selling to this board. Every 

piece of content that I post on Pinterest starts on my Social Media Strategy board.  

 

2. Pin directly from your Feeder Board 

My Feeder Board is a public board (as well as my top board with the highest 

number of followers) so after the first 24 hours of the initial pin, I usually get a 

few repins.  

 

The next step is start pinning to my other boards or group boards directly from 

the original pin. I admit that the first few days that my new content is on 

Pinterest, the repins are coming from me.  
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But as we talked about in Step 3 – Outsmarting Smart Feed – remember the pins 

with the highest repins rank higher and get shared more often by Pinterest.  

 

As I’m sharing my pins to other boards, I make sure that the pin I’m repinning is 

the one with the HIGHEST repin numbers. The higher the number, the better the 

chance that this pin will get pulled into the Pinterest ranking program.  

 

As the pin gets added into Pinterest’s rotation for Pinners interested in my 

content, my pin has a greater chance to appear in Pinner’s home feeds, even if 

they’re not already following me. And when my pins show up in more Pinners’ 

feeds, this process grows my followers, increases my repins and ultimately, brings 

more traffic to my site from Pinterest.  

 

3. Set up an Internal Tracking Program 

I’m not just a small business owner. I’m a blogger too. So every week, I have a 

new blog post to share. Throw in my latest promotion like this How I Grew My 

Pinterest Account to over 10,000 Followers book { how many of you found me 

from one of my pins in Pinterest? } and I’ve got quite a lot of content that I post 

to Pinterest.  

 

To make sure that I don’t pin the same content to the same board all the time, I 

set up an internal tracking program.  

 

I’ve tested out a lot of tracking systems but in the end, I decided to use Evernote. 

Using this organizational program works for me because I’m already online and I 

can easily pull up my Evernote files while I’m on Pinterest. I’ve seen other 

Pinners use color coded excel spreadsheets, word documents and printables they 

created. I tried a few of those and none of them worked as well my Evernote 

system.  
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The basics of my tracking looks like this:  

 I create a special note in Evernote where I list out five of my new pieces of 

content.  

 Under each new pin name, I use Evernote’s checkboxes to list out all the 

relevant boards (including my own) where I will share this pin.  

 After I log into Pinterest, I follow my checklist for each piece of content 

and see which board option I want to pin the content to. And then I click 

the checkbox.  

 Once I’ve pinned to all the boards in my list, I clear the checks and do 

another round of pinning for each piece of content.  

 Depending on how many boards make sense for each piece of content, it’ll 

take between 2 – 3 weeks for each pin to be rotated twice.  

 After I do five of my latest pieces of content, I pin what I call ‘random 

content pins’ – I go through my Feeder Board and share 2 – 3 other pins to 

my top group boards. I usually have to scroll down a bit into the Feeder 

board because, remember I’m pinning from the original pin and the older 

content gets pushed down a bit on my Feeder Board.  

 

And here’s the BIG thing about this process – because I set up my internal 

tracking to let me know what to pin and where to pin it, the whole pinning 

session takes me 15 MINUTES FROM START TO FINISH.  

 

It’s hard for me to imagine that everyone can’t do this process every day. I mean, 

we all have 15 minutes in our day. And it just takes a small amount of time to 

make a big difference in your Pinterest followers.  
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How Often Do I Pin?  
One last thing I get asked about all the time – how often do I do this? On most 

days, I pin my strategy once a day. I’m fortunate to live on the East Coast in the 

US and 8pm – 12 midnight EST is one of the top times you can pin on Pinterest.  

 

Occasionally, I also log in around 7am EST for a 10 minute session. This gives me 

another opportunity to share more of content in another session.  

 

But don’t worry if you can’t pin during the top Pinterest hours!  

Remember, Pinterest isn’t showing our pins WHEN they get pinned. The 

program is showing the content with the highest repins so it’s more important to 

share your pins with the highest repins than to worry about what time you’re 

pinning.  

 

After I finish my 15 minute Pinning Strategy, I stay on the site to do some 

research or just pin for fun. Because it’s more than just pinning my stuff. 

Pinterest is also watching us to see how and when we’re using their social site and 

that’s included in our Pinterst ranking.  

 

And I do this every day. My friends tease me with this joke: “If you don’t see 

Penney on Pinterest in 2 days, call the cops. Something is wrong.”  

 

While I do laugh at this, I think it’s all connected to how I grew my followers. 

Pinterest sees my consistency on the site. So whether you can pin at the top times 

or not, it’s more important that you create a routine for your pinning that allows 

you to be on the site (either manually or with your schedulers) every day.  
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Day #9: What Content Should I Pin?   
 

The Question I Get All the Time 
Every time I teach a Pinterest workshop or work one-on-one with a coaching 

client, I always get asked the same question, “That’s really cool information you 

gave me about Pinterest but I’m still a little stuck, what should I be pinning?”  

 

Like everything else we’ve talked about in this ebook, I researched that answer. 

Some of the experts will tell you to pin the content that’s on your top boards. 

Other experts will give you a list of steps to check your Pinterest analytics and 

find out what interests your followers.  

 

I actually read a blog post where someone wrote, “When I checked my analytics 

and found that my followers weren’t interested in all the recipes I was pinning, I 

stopped pinning recipes. I want to pin only the content that my followers want to 

see and share.”  

 

OK, so I get all that logic and reasoning. It makes sense as you’re following the 

steps to work with Pinterest’s Smart feed that we reviewed in Step 3.  

BUT – and this is a big huge honking BUT! – don’t forget the reason you signed 

up for Pinterest in the first place. Remember that feeling you had when you first 

logged into this visual social site?  
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You set up your account and started collecting the things you love. Or you got 

excited looking for ideas for the birthday party you were planning for your kids. 

Or maybe it was getting some ideas to make something new for Thanksgiving 

dinner.  

 

Whatever your initial reason was for joining Pinterest, keep doing it. Keep 

pinning for yourself. It doesn’t hurt your Pinterest ranking if you have boards 

that show your personality.  

 

In my honest opinion, I think having personal boards where you can pin the 

things you love can help you more than hurt your Pinterest score. I believe that 

when we have boards that show people who we are, it helps us to connect with 

more Pinners.  

 

I always say, people do business with PEOPLE that they know and trust. Use your 

boards to show other Pinners that you’re a real person who cheers on your 

favorite college football team and loves fancy cupcakes. 

 

Let me give you an example of what I’m talking about:  

I have a board called ‘Dreamboard for My 2015 Goals.’  

 

I love pinning to this board! It’s full of motivational quotes and reminders of 

where I am in my life. I even add in monthly markers (I pin images that say 

“Hello January” or “Welcome May”) into my board so I can see what I was 

thinking about, dealing with or things I was overcoming at that time of the year.  

 

It’s a great way to document how my year is moving forward. It’s like a year-long 

vision board Pinterest style.  
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The thing is – working on my Dreamboard has nothing to do with growing my 

Pinterest account or generating traffic to my website. I do it for me. I do it 

because I love creating a view into my life and finding these quotes that remind 

me of where I am at that point in my life.  

 

So if you love pinning recipes or planning birthday parties, do it! Don’t worry 

about whether these pins are going to pull your ranking down. Pin what want, 

collect those images that make you happy because the irony of this is that the 

more you’re using Pinterest, the higher you’re being scored in Pinterest’s content 

guides.  

 

How to share your story on Pinterest  
By now, we all get the appeal of Pinterest. We've read the stories about how the 

big brands like Target are using Pinterest as a main stable of its social marketing 

mix. And we've seen the small companies and bloggers, just like you, connecting 

with Pinners and making sales with their products and services. 

 

If we're no longer questioning Pinterest's strong force in the social world then the 

next question to ask is: How did these Pinterest success stories find a way to take 

their collection of boards to grow their business and add to their bottom line? 

 

They discovered that Pinterest was an opportunity to share their company’s story. 

 

They turned their boards into the characters of their company's narrative. Their 

boards became individual destinations giving users an image-filled story about 

the person behind the business.   
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How can you share your company’s story on Pinterest? 

1. What’s the story behind the story?  

We all have an ‘About Us’ section on our website that tells people we’ve been in 

business or blogging for x-number of years, we moved to our location in this year 

and in that year, we started learning how to do this stuff.  

 

Blah Blah Blah. There’s more to your company than just the facts. 

What is the behind the scenes story you share when you meet someone at a 

networking meeting? I’m sure it’s a lot more interesting then when you hired 

your first virtual assistant. 

 

Take a look at these board ideas to tell your story: 

 Where is your business located? Even if you work from home, you live in a 

city that has something that makes it different. Create a board highlighting 

the cool things about your city or something that your city is known for. 

 When did you first open your door or post up your website? Start a board 

with things that were popular during that year like movies, TV shows and 

music. The older your company is, the more fun it'll be to look back on 

what was cool that year. 

 Did your company start doing one type of product and then changed to a 

service? Think about how you can create a board called My Journey and 

post up pictures with your old products and show how your company or 

blog progressed to the place you're in now. 

 

2. Tell the story about your products  

You know why your products are different, better and more cost efficient than the 

competition so share that story with your followers. 

Think about how these board ideas can show what makes your products unique: 
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 Pin images about how your products are made. I met a couple in one of my 

workshops who sold hand-crafted jewelry boxes from Asia. They created a 

board showcasing their warehouse's location and the city surrounding it. 

 Are your products made with organic material? Teach us with images and 

articles about your materials and why you use them. 

 What about the craftsmanship that goes into every piece you make? Let's 

go back to my jewelry box example - this couple used a board to tell the 

stories of the generations of families who handcraft their boxes. 

 

3. Tell your personal story  

Don’t have a product but sell a service like I do? Let your boards tell your story 

about who you are and why you do what you do. 

 

I would have never guessed that when I worked on the morning show for a top 

country radio station in my former life that I’d be teaching small business owners 

how to fit social media into their day. But yet here I am.  

 

I developed my confidence when I would broadcast to hundreds of thousands of 

radio listeners every morning. 

 

And that’s just a part of my story. What’s yours? 

 What's your background? Were you always doing this type of work or did 

you transition into this place? Set up a board to show us where you came 

from and how you got here. 

 Where did you go to school? When you look at my boards, you'll see a UGA 

(University of Georgia) Bulldogs board. And yeah, I'm proud to be a UGA 

Dawg! 

 What do you like to do outside of work? When you're able to show more 

about the person behind the laptop, it make it easier to connect with your 

followers. 
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Remember, people want to do business with PEOPLE that they know and trust. 

Think about how you can show who you are and you're not making a false 

connection to make your next sale. 

 

4. Tell your customers how they can get involved with your story  

Go beyond the facts and features of your products and use images that evoke an 

emotional response.  

 

Think about how those holiday commercials connect with us every time we see 

them. Tell me you don’t want to tear up when you hear that sappy music and see 

the light on a child’s face. 

 

Try these board ideas to show how your followers can get involved: 

 Does your company support a cause? Make a board with articles and 

images sharing your passion with your followers. 

 Is your company involved with a program for the community every year? 

Tell us about why you participate in this event and why it's important to 

you. And if you have permission, post up pictures from the events to show 

how much fun it is to be there. 

 Emotions aren't always about making us cry. What makes you happy? I 

have a board called Makes Me Smile and it's really just that - a board full 

of crazy, funny and sometimes silly things that just make me smile. 
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Step #10: Creating Your Own Pinterest Strategy   
 

Pulling it All Together 
It’s time to pull all this stuff we’ve been talking about into a Pinterest strategy 

that works for you and your schedule.  

 

I realize that you received an awful lot of Pinterest information in this book. To 

keep yourself from feeling overwhelmed, you might want to choose 2 -3 of the 

steps to work on first. And once you get that worked out, you can come back and 

work on another session.  

 

When you downloaded this book, I shared with you this important fact:  

 

I didn’t grow my Pinterest account to over 10,000 followers in two weeks. It 

didn't happen overnight or even in just a few short months.  

 

It happened because these steps I discovered and shared with you worked. I used 

this process to create my Pinterest strategy and I follow these steps every week.  

 

Pinning Your Way on Your Schedule 
The first thing to do to create your own Pinterest strategy is to review the steps I 

shared with you in Step 8, The Pinning Strategy I Use Every Week.  
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{ And yes, I know, that was quite a Pinterest braindump I shared with you! } 

 

Think about what’s your BEST time of day that you can do this consistently. 

Which one of these scenarios best fits your schedule: 

 Do you wake up in the morning before everyone to have some quiet time?  

 Is there a 30 minute break in your day like lunchtime, a coffee break or 

that wonderful time of the day when you child lays down for a nap?  

 Does your night time routine allow to finally sit down and relax? Pinning 

and watching TV is the ultimate form of multi-tasking that I know.  

 

After you’ve figured out your best time of day to do your Pinterest strategy, fill 

out the Pinterest Strategy worksheets at the end of this book.  

 

These worksheets are designed to help you learn what’s working and which 

boards are the best place for you to pin. I’ve also added in an internal pin tracking 

worksheet to show you how I use my internal tracking system to make sure that 

I’m rotating my pins on to the right boards.  

 

Before you review the worksheets to create your Pinterest strategy, let me share 

with you to do just a few more things to help you grow your Pinterest account: 

 

One of the first things you should do when you log into Pinterest is to click on the 

button called Pins. You’ll find this section when you click to view your account.  

 

Take a few minutes to review the pins you just recently posted. Look at the 

boards you just pinned to in your last pinning session and ask yourself these 

questions: 

 What boards (either mine or a group) is consistently getting more repins 

and likes?  

 What pins are getting the highest repin numbers?  
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The more you monitor the answers to these questions, the easier it’ll be for you to 

see patterns emerge. Over time you’ll see that certain boards give you more 

repins for your content.  

 

If this pattern continues for at least 2 months, then you can be confident that 

those boards are your top boards and should be included in your pin rotation 

when you add in new pieces of content to Pinterest.  

 

And what about that content with the highest repin numbers? Those pins with 

the highest numbers are more than just you working your Pinterest strategy.  

 

Those pins are your best product, post or something that you’ve pinned that 

people want to know more about. This what I refer to as your top content and 

should be included in that ‘random pin content’ that you pin after you’ve posted 

your most recent pieces of content.  
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How is your Pinterest account growing?  Add in your follower 

numbers and top boards for each month: 

 

Month Pinterest 

Followers 

 Top Boards: 

Either mine or group boards 
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Pinterest Tracking: Where to pin my content on my top boards: 

 

Pin: Pin:   Pin:    

 Board:   Board:  Board: 

 Board:  Board:  Board: 

 Board:  Board:  Board: 

 Board:  Board:  Board: 

 Board:  Board:  Board: 

 Board:  Board:  Board: 

 Board:  Board:  Board: 

 Board:  Board:  Board: 

 


